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At  work,  blacks 
still  sense  limits 


Schools:  It’s  the 
color  of  money 


Neighbor  to 
Neighbor  votun 
teers  Key  to 
faces.  Alt 
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Connecting  in  many  groups,  all  around  the  area 


IiTmI’MI 

thf  CiariHMtt  Fn^irfr 

^^'hen  it  conk's  to  improving 
race  rHations.  this  is  your 
ncighbum  are  saying: 

■  (ireater  Cincinnati  would 
be  a  lot  bctkT  off  if  everyone  ju« 
treated  everyone  else  the  tame 
—  as  Americans.  fM)l  as  whites  or 
biadts. 


TotfaQr.  as  an  ambitious  serirs 
of  community  talks  mi  race 
enters  a  third  week  in  the  Tris- 
tatr.  people's  views  on  in^rving 
race  rrlkions  are  as  varied  as 
ever. 

But  finding  common  ground 
»  possible.  More  than  600  (rf 
yoig  netghbors  —  tired  of  just 
talking  tfiout  problems  —  are 
on 


that  win  make  a  differrnce.  and 
they're  setting  goals  for  govern¬ 
ment.  business,  faith  and  other 
community  leaders 

1  Unprecedented  in  their  num¬ 
bers.  the  disiiissions  arc 
endumed  by  111  community 
groups,  churches  and  corpora¬ 
tions  including  tiie  Emiuirer  and 
Cincinnatlcom.  More  than  120 
wndl-gnAip  sessions  are  iched- 


fVrwmal  resptmsibility  tops 
many  partkipantN'  Kst. 

Thvty-five  pi'opk'  meeting  at 
Northern  KiiUucky  I  nwersHy 
all  agreed  to  chalk'nge  every 
racial  inmih.  every  stiTeotype. 
every  racist  ail  they  encounter. 

“Rveryune  igrvc6  th^  you 
cannot  legislate  integration.'* 
says  Ttffany  Taylor,  an  African- 
Amerk'an  vokmUtT  and  presi- 


erain  Township 

•fViph'  will  gi»  where  Ihry  k*»*l 
oimfortidilr.  not  go  sorntwhere 
because  ihcyn-  tiM  to  do  so  * 
(Mier  kk’as  k»r  change  are 
emerging,  too 

■  People  from  Foma  Park 
and  Springfield  and  Colerain 
townships  are  invt-stigating  ways 
their  churches  can  bdng  dWerie 
pi-ople  togrther. 


INSIDC 

S  More  maetmgs 
plaoned  All 
■  V»ces  from  the 
conversation  A17 


aPtcuL  worn  Bl'JUl  j  JAllMdl 


! 
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Riots  and  racial  unrest  rocked  Cincinnati  in  April  2001  following  the  police 
shooting  of  an  unarmed  African-American  man.  In  the  following  weeks 
and  months,  The  Cincinnati  Enquirer  provided  breaking  news,  strong 
enterprise,  investigative  coverage  and  powerful  presentation  on  many  aspects 
of  the  story. 

But  that  was  not  all.  The  newspaper  went  further  with  two  special  efforts: 


►  To  view  The 
Cincinnati  Enquirer’s 
collection  of  in-depth 
coverage  and  solutions 
on  race  and  community 
conversations  -  includ¬ 
ing  an  extensive  one- 
year-later  report  -  go  to: 


•  Divided  by  Race  provided  comprehensive  coverage  and  insight  into  the 
subtle  way  blacks  and  whites  view  themselves  and  each  other.  Included  was 
a  candid,  landmark  poll  on  racial  attitudes. 


http://Cincinnati.com/ 

neighbors/ 


The  Cincinnati  Enquirer 
Prompts  Discussions  On  Race 
One  Neighborhood  At  A  lime 

•  Neighbor  to  Neighbor  was  launched  to  spark  solutions-oriented 
conversations  on  race  in  every  neighborhood,  township,  village  and  city 
of  Greater  Cincinnati.  More  than  2,100  people  have  joined  in  145 
roundtables  and  community  conversations.  The  effort  was  embraced  by  an 
unprecedented  partnership  of  all  media  in  the  region. 

The  efforts  sparked  grass-roots  volunteerism  and  community  actions  that 
continue  today  across  the  region.  Some  are  exploring  ways  churches  and  schools 
can  bring  diverse  people  together.  Some  are  agreeing  to  meet  in  more  sessions. 

The  issues  are  substantial.  But  one  neighborhood  at  a  time,  the  newspaper 
is  fostering  communication  and  enabling  change.  That  is  a  very  important 
beginning. 


OOANMEir 

NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 


Publilius  Syrus 


It  takes  extraordinary 
leadership  to  navigate 
through  turbulent  times. 


Orage  Quarles  III 
Publisher  of  the  Year 


The  employees  of 
The  News  &  Observer 


congratulate  you  for  being 
named  Publisher  of  the  Year 


and  salute  you  for  the  service 
and  dedication  you  have  provided  to 
the  industry  as  Chairman  of  NAA. 
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LETTERS 


PERFECT  PICTURE  OF  AMERICA 

ONE  MUST  WONDER  WHAT  CRITERIA 

the  Pulitzer  Prize  judges  use  in 
selecting  winners  from  their 
group  of  finalists  [“Prized  above  all  else,” 
April  15,  p.  9].  I  suppose  it  is  possible 
there  may  arise  an  equally  memorable 
photograph  as  that  of  Thomas  E.  Franklin 
of  The  Record  in  Hackensack,  N.J.,  at  the 
World  Trade  Center.  At  this  moment, 

though,  it  is  difficult  to  _ *, 

imagine  any  other  picture  LET 

having  the  power,  impact, 
and  emotional  effect  of 
Franklin’s  photograph.  ^  vme-ma 

In  virtually  no  time  at  editorar^puh 
all,  it  became  the  svTnbol  to  (6 

of  America’s  strength  and  or  via  snai  -m 

resolve  for  millions  of  ^ 

people  around  the  world  ^ 

and  was  firmlv  estab-  10(M3.  P  e 

hshed  as  the  defining 

image  of  Sept.  11.  turn  location. 

Decades  from  now,  it  r^.  Lettei 

will  still  be  so.  No  doubt 
that  The  New  York  Times' 
photo  staffers  do  fine  work  every  day  and 
that  their  photographs,  individually  and 
collectively,  are  first-rate.  But  Franklin’s 
heart-stopping  image  from  that  awful  day 
deserv  ed  the  prize,  the  big  one. 

HARRY  J.  WAGNER 
ADVERTISING  SALES  MANAGER 
The  Item  ofMillbum  &  Short  Hills 
Millbum,  N.J. 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


Franklin  not  winning  a  Pulitzer  (as 
opposed  to  The  New  York  Times  winning 
seven),  it  would  have  been  helpful  if  you 
had  bothered  to  print  the  photo  in 
question  within  the  story  —  or,  at  least, 
had  referred  readers  to  the  small  photo 
on  page  26. 

The  solution  to  the  problem  is  obvious; 
two  categories.  Individual  photos  should 
not  have  to  compete  with  groups  of  shots, 
although  usually  it’s  the  groups  who  lose 

_  out.  Count  this  as  one 

E  R  S  photojoumalist  who 
thought  the  prize  was 
aw  arded  correctly. 

to  letters®  gQg  jhqmAS 

her.com,via  EDITOR  AND  PUBLISHER 

Fore  Magazine 
I  to  Letters,  North  Hollvwood,  Calif. 


KIWIS  UR  THE  RET 

EGARDING  LRIC 

nde-rrmU  |R  Wolferman’s 

maybeedited  j;V“Booking  ads,  the 
^.  reasons.  e-way”  [Feb.  11,  p.  31], 

please  be  advised  that 
New  Zealand  papers  have  been  running 
an  automated  system  for  some  years  now. 

LINDSAY  CURNOW 
RESEARCH  ANALYST 
Newspaper  Advertising  Bureau 
Auckland,  New'  Zealand 

Correction 

In  “New  circulation  focus  will finally 
pay  offi” April  22,  p.  24,  E&P  should 
have  reported  that  45%  of  only  the 
nonfinancial  bonus  points  (a  third  of 
all  bonus  points)  that  determine  Knight 
Bidder  executives’ bonuses  are 
circulation-related. 


KVETCHASKVETCHCAR 

CONSIDERING  THAT  “PRIZED  ABOVE 

all  else”  [April  15,  p.  9]  began 
with  a  kvetch  about  Thomas  E. 


- ^  50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MAY  3,  1952: 

Anyone  desiring  to  buy  The 
Cincinnati  Enquirer  may  submit  a 
firm  offer  before  May  16,  under 
terms  of  an  order  prepared  by 
Chief  Judge  Bolitha  J.  Laws  of  the 


federal  court  for  the  District  of 
Columbia. 

Editor  Ralph  McGill  and  Managing 
Editor  William  H.  Fields  of  the 
Atlanta  Constitution  were  under 


sentence  this  week  to  serve  20 
days  in  jail  and  pay  a  fine  of  $200 
each  for  contempt  of  court.  The 
sentences  resulted  from  stories 
in  the  Constitution  on  traffic-taw 
violations  in  Georgia. 


E&P  PUBLISHER 
OF  THE  YEAR  2002 

GRACE  QUARLES  III  Not  only  as 

publisher  of  The  News  ^  Observer  in 
Raleigh,  N.C.,  but  also  as  chairman  of 
the  Newspaper  Association  of  America, 
Quarles  helped  his  paper,  his  group, 
and  his  industry  weather  the  storm 
that  was  2001  . 16 
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Cover  photo  by  Charles  Harris 

Publisher  Orage  Quarles  III 
in  The  News  &  Observer’s 
production  plant,  one  of  three 
in  the  McClatchy  Co.  chain 
to  feature  flexo  printing 
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Shooter. 


MAN 

ROLAND 

Profitability  by  Design. 


Always  put  the  right  ball  in  the  right  pocket  with  REGIOMAN  from  MAN  Roland.  Designed  to  maximize  your  regional 
advertising  and  editorial  opportunities,  REGIOMAN  delivers  virtually  unlimited  flexibility  in  terms  of  page  count  and  color 
placement.  Print  odd  and  even  numbered  sections  —  up  to  96  pages.  Utilize  two-page  jumps.  Get  closer  to  what  your 
readers  want  in  every  zone,  so  your  advertisers  will  be  closer  to  you  in  every  way.  REGIOMAN’s  one-page  around,  four- 
page  across,  straight  printing  format  makes  it  all  possible  at  the  rate  of  70,000  copies  per  hour.  So  you’ll  clear  the  table 
with  every  edition.  Call;  630.920.2000.  Or  click;  www.manroland.com. 


©UNDERWOOD  &  UNDERWOOD/CORBIS 


Journal  Register 
Co.  papers  agreed 
to  pay  $89,500  in 
overtime  wages  to  38 
current  and  former 
reporters  and  photog¬ 
raphers  at  The  Herald 
in  New  Britain, 

Conn.,  and  the  semi- 
weekly  Nariagartsett 
(R.l.)  Times  to  settle 
federal  lawsuits. 

The  U.S.  Depart¬ 
ment  of  Labor  alleged 
that  the  papers  failed 
to  pay  overtime 
wages  and  keep 
complete  employee 
records  between 
1998  and  2001. 

The  papers  also 
agreed  to  pay 
$23,000  in  civil 
penalties. 

Journal  Register 
admitted  no  wrong¬ 
doing,  saying  it 
settled  the  suits 
to  avoid  further 
legal  expense. 

-  LUCIA  MOSES 


may  face  similar  challenges.  At  least  one  other  news¬ 
paper  publisher,  along  with  two  former  newspaper 
executives,  are  making  political  moves. 

Brady,  whose  great-grandfather  served  as  governor 
in  the  early  1900s,  has  taken  a  paid  leave  of  absence  to 
distance  himself  from  the  publication,  according  to 
editors.  The  Post  Register’s  daily  circulation  is  24,001, 
the  second  largest  in  Idaho,  making  it  highly  influen¬ 
tial  on  statewide  issues. 

The  paper,  therefore,  has  done  everything  short  of 
||||w  writing  press  releases  for 

k  Brady’s  opponent  to  assure  it 

will  not  appear  biased  to- 
ward  the  boss.  Along  with 
inviting  readers  to  attend  its 
^  daily  afternoon  news  meet- 

•’s  editors  have 


With  newspaper  execs  in  at  least  four 
states  campaigning  for  votes,  news 
staffs  face  challenges  in  coverage 


BY  JOE  STRUPP 

WHEN  REPORTERS  AT  THE  PoST  REGISTER 
of  Idaho  Falls,  Idaho,  write  about  guber¬ 
natorial  candidate  Jerry  Brady  this  year, 
they  may  be  walking  a  jour-  i  -  -  - 

nalistic  tightrope.  After  all,  J||||k 
he  signs  their  paychecks. 

The  Post  Register  has  the 
rare  honor  —  or  nightmare, 
depending  on  how  you  look 
—  of  covering  the  cam- 
paign  of  its  own  editor  and  I 
publisher.  Jerry  Brady,  who  mk 
owns  51%  of  the  paper  with 
his  brother  Jack,  announced 
last  month  he  would  seek  the 
Democratic  nomination  for 
governor.  As  of  now,  Brady 

is  one  of  only  two  announced  j 

candidates  in  the  May  28 

Democratic  primary,  which  I 

will  send  the  party’s  desig-  ^B  I 

nate  to  face  the  likely  Repub-  I 

lican  nominee,  incumbent 

Dirk  Kempthome. 

“I’m  looking  forward  to  it  I 

—  I  think  it  will  be  fun,”  • - - ■ 

Corey  Taule,  the  paper’s  Orson  Welles’ Kane:  Prot. 

political  reporter  who  will  cover  the  campaign,  told 
E^P.  “It  will  be  an  interesting  challenge.” 

Other  papers  in  Ohio,  Minnesota,  and  Wyoming 


mgs,  the  paper 
hired  a  communications  pro- 

^fessor  from  Brigham  Young 
University-Idaho  to  act  as 
ombudsman  during  the 
campaign.  The  ombudsman 
will  be  given  complete  inde¬ 
pendence  to  write  about  cov¬ 
erage  of  the  election  as  he 
sees  fit.  Acting  Publisher 
Roger  Plothow  told  Ei3P. 

“We’re  really  engaging  in 
full  disclosure  and  being 
very,  very  forthright,” 
Plothow  said.  “We’ll  let  the 
chips  fall  and  let  readers  de¬ 
cide  how  we  did.”  Since  the 
'Pe  ^  publisher/politician  ^ 

endorsing  candidates  in  most  elections,  editorial-page 
support  is  not  a  factor. 

In  Ohio’s  3rd  Congressional  District,  meanwhile. 


The  Rochester 
(N.Y.)  Democrat 
and  Chronicle 
announced  cuts 


www.editorandpublisher.com 
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Roy  Brown,  CEO  and  president  of  the  Cincinnati- 
based  Brown  Publishing  Co.,  which  owns  11  daily 
newspapers  as  well  as  a  number  of  weeklies,  is 
seeking  the  Republican  nomi¬ 
nation  against  former  Dayton 
Mayor  Mike  Turner.  The  race 
has  already  resulted  in  com- 
plaints  being  filed  against 
Brown  with  the  Ohio  Elections 
Commission  and  the  Federal  ’ 

Election  Commission  by  the 
Turner  campaign,  including  ^ 

one  that  claimed  Brown  s  Citizen  Kane(s)  2002:  Jerry  Brady  of  Idaho 
papers  were  running  more  (left)  and  Joel  Kramer  of  Minnesota 
stories  favorable  to  their  CEO. 

Among  the  former  publishers  entering  the  political 
arena  are  Joel  Kramer,  who  departed  the  Minne¬ 
apolis  Star  Tribune  in  1998  after  serving  15  years  in 


the  OOP’s  gubernatorial  nomination  in  that  state. 

Kramer  said  he  had  no  plans  to  seek  public  office 
when  he  left  the  Star  Tribune,  but  that  he  could  not 
turn  down  the  offer  to  run 

Bum  with  state  Sen.  Becky  Lourey, 

who  is  seeking  the  Democrat- 
jyP  ic-Farmer-Labor  Party  guber- 

“  natorial  nomination  at  next 

r  'I  week’s  state  convention.  “I’ve 

always  been  engaged  in  and 
interested  in  public  policy,” 
Kramer  said.  While  he  re¬ 
mains  in  touch  with  several 
people  at  the  paper,  Kramer 
doesn’t  believe  his  ties  to  the 
Star  Tribune  will  give  him  an  unfair  advantage  or 
make  it  difficult  for  the  paper  to  cover  the  campaign. 

But  Dane  Smith,  who’s  covered  state  politics  for  16 
years  at  the  Star  Tribune,  said  he’s  a  little  concerned 
about  reporting  on  his  former  boss.  “It  makes  it  that 
much  tougher  to  establish  credibility,”  Smith  said.  “I 
don’t  know  what  to  do  about  it  other  than  continue  to 
be  as  fair  and  accurate  as  possible.”  11 


of  15  full-time  and 
two  part-time  jobs, 
or  about  2%  of  a 
staff  of  887. 

The  Gannett  Co. 

Inc.  paper,  whose 
market  was  hit  late 
by  the  recession,  said 
it  also  is  delaying 
merit  pay  increases 
for  at  least  90  days. 

-  LUCIA  MOSES 


Tim  McGuire, 
senior  vice 
president  and  editor 
of  the  Star  Tribune 
in  Minneapolis,  will 
retire  from  newspaper 
editing  June  13, 
according  to  Star 
Tribune  spokesman 
Ben  Taylor. 

Taylor  said  a 
replacement  is 
expected  to  be 
named  by  mid-May. 
He  added  that 
newspaper  executives 
have  been  interview¬ 
ing  both  internal  and 
external  candidates 
for  the  job,  which 
McGuire  has  held 
since  1992. 

McGuire,  53,  has 
spent  22  years  at  the 
paper  and  recently 
finished  a  one-year 
stint  as  president  of 
the  American  Society 
of  Newspaper 
Editors.  A  Roman 
Catholic  lay  preacher 
since  1994,  McGuire 
told  E&P  that  he  is 
leaving  newspaper 
editing  to  focus  on 
writing  and  on 
working  to  improve 
spirituality  in  the 
workplace.  Although 
he  announced  his 
retirement  more  than 
two  years  ago,  the 
father  of  three  had 


Richard  Riordan:  I  love  L.A. 


on  the  front  page.” 

Before  the  Times 
story  ran  Friday, 
Riordan  had  just  one 
word  for  its  blackout 
on  his  plans:  “Amateur¬ 
ish.”  But  Martha 


Goldstein,  vice  presi¬ 
dent  of  communi¬ 
cations  for  the  Times, 
explained,  “We  compete 
with  a  number  of  well- 
ftmded  newspapers  in 
Southern  California, 
and  the  prospect  of  one 
more  is  part  of  the 
landscape  here.”  The 
L.A.  Daily  News  is 
now  the  paper’s  prime 
competitor  in  the  city. 

Riordan  and  his 
so-far-unpaid  staff 
members  are 
critics  of  the  Times' 
focus  on  international 
and  national  news. 
Indeed,  the  Times  does 
face  special  challenges 
in  covering  local  issues, 
said  Larry  Pryor, 
professor  of  journalism 
at  the  University  of 
Southern  California’s 
Annenberg  School. 
“They’ve  tried  every¬ 
thing  to  get  down  to 


BY  RANDY  DOTINGA 

SAN  DIEGO 


Angeles,  and  they 
seem  to  have  a  hatred 
of  our  city.  They  hide 
the  good  things,  and 
they  put  the  bad  things 


Maybe  he 

should  have 
bought  an 
ad.  For  more  than  a 
week  after  announcing 
that  he  planned  to  start 
a  new  daily  newspaper 
in  Los  Angeles,  the 
city’s  former  mayor, 
Richard  Riordan,  was 
still  waiting  for  the  Los 
Angeles  Times  to  write 
a  single  word  about  it. 

The  story  made 
national  news,  but 
L.A.’s  top  newspaper 
remained  silent  until 
Friday,  giving  Riordan 
and  his  compatriots 
more  ammunition  to 
blast  away  at  their 
prospective  rival. 

In  an  interview 
with  E&P  Thursday, 
Riordan  charged  that 
the  Times  “has  a  death 
wish  for  the  city  of  Los 


Pumping  up  —  circulation?  Richard  Riordan  with  Arnold 
Schwarzenegger  during  his  recent  campaign  for  governor 
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the  local  level,  and  all 
of  those  elforts  have 
failed,”  he  said.  “I  don’t 
think  that  Riordan’s 
going  to  be  able  to 
crack  that  nut  if  the 
Tribune  Co.  [which 
owns  the  L.A.  Times], 
with  all  its  resources, 
can’t  see  how  to  do  it. 

Piyor  added  that 
Riordan’s  paper  will 
face  huge  challenges, 
especially  in  distribu¬ 
tion.  The  city  of  Los 
Angeles,  for  one  thing, 
is  physically  larger  than 
New  York,  San  Francis¬ 
co,  Washington,  and 
Boston  combined. 


I  Riordan,  71,  served 
as  L.A.’s  mayor  from 
I  1993  to  2001,  and 
frequently  tangled  with 
I  the  Times.  He  lost  the 
I  Republican  primary 
I  election  for  governor  in 
I  March,  clobbered  by  a 
i  neophyte  in  one  of 
I  California’s  biggest 
j  political  upsets. 

I  In  mid-April,  the 
I  wealthy  Riordan  rose 
i  from  defeat  and 
'  announced  he  is 
creating  a  broadsheet 
that  will  compete 
i  directly  against  the 
I  Times.  He  told  he 
is  aiming  for  a  summer 


i  startup,  and  he  previ¬ 
ously  said  that  his 
paper  might  have  to  be 
I  published  weekly  or 
j  semiweekly  at  first, 
j  “If  he’s  really  serious, 

I  he’ll  raise  $100  million 
and  be  prepared  to  lose 
it  all,”  said  Rick  Orlov, 
a  veteran  columnist  at 
i  the  L.A.  Daily  News 
who  broke  the  story  of 
I  Riordan’s  plans. 

!  Two  young  firee- 
I  lance  writers.  Matt 
Welch  and  Ken  Layne 
i  (who  run  a  media- 
I  commentary  Web  site 
!  at  http://www.la 
examiner.com),  said 


they  are  helping  the  ex¬ 
mayor  with  the  paper. 
“There  will  be  a  premi- 
I  um  placed  on  writers 
i  who  are  fun  and  make 
I  you  smile  and  chortle,” 

!  said  Welch,  who  hopes 
I  to  work  with  a  bunch 
i  of  “eclectic  weirdos.” 

'  Riordan,  too,  cited 
“humor”  as  a  part  of 
!  the  paper’s  style. 

Layne  scoffs  at  the 
skeptics.  “There’s  a  love 
of  monopoly  in  the 
!  journalism  establish- 
I  ment,”  he  said,  “and 
i  this  distrust  of  any  ruf- 
t  fians  having  the  nerve 
i  to  start  a  newspaper.”  (1 


Placing  trust  in  family  tradition 


Stuart  R.  Paddock  Jr.,  late  patriarch 
of  the  ‘Daily  Herald,’  made  plans 
to  ensure  it  stays  independent 


BY  LUCIA  MOSES  family  members]  wanted  the  pa 

OVER  THE  YEARS,  Stuart  R.  Paddock  Jr.  Y.  Paddock  Jr.,  who  is  Stuart  P 
often  fielded  calls  from  newspaper  brokers  and  has  the  remainder  of  th 
who  want¬ 
ed  him  to  sell  his 
family’s  jewel,  the 
Daily  Herald,  in 
Arlington  Heights, 

Ill. 

Paddock,  how¬ 
ever,  wais  more 
interested  in  keep¬ 
ing  the  paper  in¬ 
dependent,  and  he 
hoped  to  make 
sure  it  would  re¬ 
main  so  after  his 
death. 

When  that  day 

came  April  15,  Paddock  Publications  (from  left):  Douglas  K.  Ray,  Stuart  R.  Paddock  Jr., 
Paddock’s  51%  Paddock  Jr.,  and  Daniel  E.  Baumann 

voting  control  of  parent  company  Paddock  Publi-  j  retirement  from  daily  operatic 
cations  Inc.  also  passed  —  to  a  trust  controlled  by  !  Publisher  Daniel  E.  Baumann, 
three  trustees.  While  the  trust  doesn’t  make  a  sale  j  Ray  said  ongoing  expansioi 
impossible,  it  will  minimize  the  federal  estate  taxes  j  the  company  to  stay  indepei 
that  have  led  other  family  businesses  to  sell.  I  future.  The  company  also  is  i 

Paddock,  who  was  86  when  he  died  after  suffer-  j  partnerships,  and  plans  to  f 
ing  from  congestive  heart  failure,  is  credited  with  printing  plant  this  year. 
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turning  what  in  1968  was  a  small  group  of  wee’idies 
into  what  is  now  the  Daily  Herald.  With  a  daily  cir¬ 
culation  of  148,375,  it’s  Illinois’  third-biggest  daily. 

Trustees  are  now  charged  with  seeing  “that  the 
company  continues,  not  only  as  a  family  operation, 
but  also  that  it  continues  the  way  [Stuart  and  other 
family  members]  wanted  the  paper  run,”  said  Robert 
Y.  Paddock  Jr.,  who  is  Stuart  Paddock  Jr.’s  nephew 
and  has  the  remainder  of  the  voting  control  of 

Paddock  Publi¬ 
cations.  “That 
meant  quality 
journalism  and 
a  local  focus.” 

Stuart  Pad- 
dock  Jr.  also 
mapped  out 
leadership  suc¬ 
cession.  Under 
that  plan,  Dou¬ 
glas  K.  Ray  in 
Januaiy  moved 
up  to  CEO,  be¬ 
coming  the 
company’s  day- 
glas  K.  Ray,  Stuart  R.  Paddock  Jr.,  to-day  manager 
laumann  upon  the  recent 

retirement  from  daily  operations  of  Chairman  and 
Publisher  Daniel  E.  Baumann. 

Ray  said  ongoing  expansion  efforts  will  enable 
the  company  to  stay  independent  long  into  the 
future.  The  company  also  is  seeking  more  media 
partnerships,  and  plans  to  finish  a  $50-million 
printing  plant  this  year.  II 


not  set  a  date  to  leave 
until  recently.  Said 
McGuire,  “It  has  given 
me  a  chance  to  plan 
another  stage  of  my 
life.”  -  JOE  STRUPP 


OFADEAl 

Newspapers, 
beware: 

Monster.com  has 
shared  more  details 
about  its  proposed 
help-wanted  advertis- 
it%  sales  partnerships 
—  and  they  aren’t 
all  friendly  to  news¬ 
papers,  industry 
sources  say. 

Monster  is  initially 
proposing  that  a  paper 
buy  a  block  of  post¬ 
ings  on  Monster  at  a 
unit  rate  of  $20  and 
then  resell  the  block 
to  employers  as  an 
addition  to  a  print  ad, 
according  to  several 
sources  who  have 
had  talks  with  repre¬ 
sentatives  of  the 
online  job  giant. 

Here  are  some  of  the 
catches,  said  Charles 
S.  Diederich,  director 
of  recruitment  adver¬ 
tising  for  the  News¬ 
paper  Association  of 
America:  Monster 
wants  to  limit  the 
partnerships  to  one- 
year  terms,  to  get  all 
the  money  up  front, 
to  provide  two-day 
postings  instead  of  the 
typical  60-day  post¬ 
ings,  and  to  have  each 
Vifeb  ad  be  identical  to 
each  print  ad. 

-  LUCIA  MOSES 

PRIEST'S  PLU; 
HE'S  INNOCENT 

A  Roman  Catholic 
priest,  the  Rev. 


APRIL  29,  2002  EDITOR*  PUBLISHER  9 


E  &  P  NEWS 


10 


Donald  Kimball,  pled 
innocent  Thursday  to 
charges  that  he 
assaulted  San  Fran¬ 
cisco  Chronicle 
photographer  Penni 
Gladstone  and 
damaged  her  camera. 

Gladstone  said 
Kimball  shoved  her 
camera  into  her  face 
during  an  April  9 
recess  from  a  Sonoma 
County  trial  in  which 
he  was  later  convict¬ 
ed.  He  also  is  alleged 
to  have  thrown  the 
camera,  which  struck 
Clark  Mason,  a 
reporter  for  The  Press 
Democrat  in  Santa 
Rosa. 

A  public  defender 
sought  to  postpone  a 
preliminary  hearing 
until  after  Kimball’s 
May  15  sentencing  for 
.  lewd  conduct  with  a 

13- year-old  girl  in 
1981  — for  which 
he  faces  14  years  in 
prison.  He  was 
acquitted  of  raping  a  ' 

14- year-oid  girl. 

The  prosecutor  told 

the  Chronkie  that  a 
conviction  for  assault¬ 
ing  Gladstone  could 
add  sbc  years  and 
eight  months  to 
Kimball’s  senterKe. 

-JIM  ROSENBERG 

HEIPISII'TALL 
THAT  WANTED 

The  Conference 
Board’s  Help- 
Wanted  Advertising 
Index  dipped  to  46 
in  March  from  47  in 
February,  suggesting 
companies  are  still 
cautious  about  hiring. 

The  index,  a  barom¬ 
eter  of  the  nation’s  job 
market,  stood  at  67  in 
March  a  year  earlier. 

-  LUCIA  MOSES 
.  Vi .  r-\  U 


CALENDAR 


MAY 

MINFE  Annual 
Conference, 
International  News¬ 
paper  Financial  Execu¬ 
tives,  Boston  Marriott 
Copley  Place,  Boston 


Cartoonists  Society, 
Fiesta  Americana  Coral 
Beach  Cancun  Hotel, 
Cancun,  Mexico 


26-29 


T9-24 


NICAR  Boot 
Camp,  Nation¬ 
al  Institute  of  Comput¬ 
er-Assisted  Reporting, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

MAAIND  Spring 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Boston 
Marriott  Long  Wharf, 
Boston 


World 
Newspaper 
Congress,  World 
Editors  Forum 
Conference  &  Info 
Services  Expo  2002, 
World  Association  of 
Newspapers,  Bruges 
and  Brussels,  Belgium 


cisco,  San  Francisco 

JUNE 

HSPJ  National 
Writers 

Workshop,  Society 
of  Professional 
Journalists,  Crowne 
Plaza  Hotel, 
Indianapolis 


Seminars,  American 
Press  Institute, 
Orange  County 
Convention  Center, 
Orlando,  Fla. 


22-25 


20-23 


30-1 


AAN  Annual 
Convention, 
Association  of  Alter¬ 
native  Newsweeklies, 
Monona  Terrace 
Convention  Center, 
Madison,  Wis. 


AAEC  Annual 
Convention, 
Association  of 
American  Editorial 
Cartoonists,  Hotel 
Washington, 
Washington 


NAA 

Nexpo  2002, 
Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 


2/-29: 


20-23 


24-26 


36-2 


Reuben 
Awards 
Convention,  National 


IRE  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency  San  Fran- 


NSNC 
Annual 
Conference,  National 
Society  of  Newspaper 
Columnists,  Hilton 
Pittsburgh,  Pittsburgh 


21-22 


API  Media 
Convergence 


INPPA 
I  Annual 
Convention,  National 
Press  Photographers 
Association,  Best 
Western  Thunderbird 
Hotel  and  Convention 
Center,  Bloomington, 
Minn. 

NOTE:  To  list  events, 
please  send  via  e-mail  to 
calendar@editorand 
publisher.com  or  fax  to 
(646)  654-5370. 


First-quarter  earnings  reports 


Ad  revenue  down,  but  hopes  up 


Knight  Ridder  and  Belo  beat  the  Street 


BY  LUCIA  MOSES 

Knight  Bidder 
and  Belo  both 
produced 

higher-than-expected 
profits  in  the  first 
quarter,  but  the  soft¬ 
ness  in  spending  on 
advertising,  particular¬ 
ly  in  the  help-wanted 
category,  continued  to 
undercut  results. 

Knight  Ridder 
reported  earnings  per 
share  (EPS),  excluding 
a  nonrecurring  loss  in 
2001,  declined  16.7%, 
to  60  cents  —  a  penny 
better  than  the  consen¬ 


sus  estimate,  with 
help  from  strong  cost 
controls.  Ad  revenue 
declined  9.3%,  dragged 
down  by  a  26.5%  falloff 
in  San  Jose,  Calif. 
Chairman  and  CEO 
Tony  Ridder  told 
investors  that  while  ad 
revenue  was  “still  far 
from  strong,”  several 
categories  were  up. 

Belo’s  EPS,  exclud¬ 
ing  a  one-time  gain  in 
2002,  rose  18.1%,  to  13 
cents,  3  cents  better 
than  the  consensus. 
Newspaper  ad  revenue 
declined  6.6%, 


although  the  company 
said  it  expected 
second-quarter  ad 
revenue  to  decline 
“considerably  less.” 

At  Lee  Enterprises 
Inc.  and  Pulitzer  Inc., 
whose  smaller  markets 
tend  to  be  more 
insulated  from  swings 
in  the  economy,  ad 
revenue  (on  a  same- 
property  basis) 
declined  0.6%  and 
2.2%,  respectively. 

Pulitzer  CEO  and 
President  Robert  C. 
Woodworth  said  he 
was  encouraged  by  an 
overall  gain  in  retail 
advertising,  and  fore¬ 
cast  full-year  earnings 


coming  in  close  to  the 
high  end  of  analysts’ 
estimates. 

In  another  positive 
sign  for  the  industry, 
year-over-year  declines 
in  newsprint  usage 
continued  shrinking 
in  the  first  quarter 
following  a  year  in 
which  consumption  fell 
almost  11%.  February 
consumption  by  U.S. 
dailies  declined  4.4%, 
following  Januaiy’s 
slide  of  7-4%.  Prelimi¬ 
nary  figures  showed 
March  usage  declining 
3.9%,  to  699,000 
metric  tons,  according 
to  the  Newspaper  Asso¬ 
ciation  of  America.  11 
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I  In  the  ruckus  over  Backus 

Lancaster  fires  a  salvo 

!  BY  MARK  FITZGERALD 


CHICAGO 

N  COURT  PAPERS 
filed  last  week, 
Lancaster 
I  Management  Inc. 
acknowledged  putting 
employment  conditions 
on  Marty  Backus  Jr. 

1  that  included  his 
[  sleeping  in  the  same 
bed  with  his  wife  “every 
night  without  fail”  — 

!  but  it  also  claimed  the 


former  publisher  of  The 
Waldron  (Ark.)  News 
was  an  “untrustworthy” 
executive  who  was  fired 
for  cause. 

The  family-owned 
chain,  based  in  Gasden, 
Ala.,  was  responding  to 
a  federal  lawsuit  filed 
I  by  Backus  in  March. 

I  Lancaster’s  answer 
I  claims  that  its  now- 


famous  1996  probation 
letter  —  which  also 
demanded  Backus 
abstain  from  alcohol, 
attend  church  weekly, 
and  begin  and  end  each 
day  by  praying  aloud 
with  his  wife  —  was 
written  at  the  urging  of 
his  wife.  Backus’  suit 
said  that  when  Lancast¬ 
er  executives  fired  him 
in  2001,  it  was  because 
his  marital  problems. 


which  were  later 
resolved,  did  not  reflect 
its  Christian  image. 

In  its  response,  the 
chain  said  Backus  “lied” 
about  having  paid  a 
local  post  office  money 
owed  by  the  newspaper. 
Those  “lies  and  cover- 
up  attempts,  if  left 
undetected ...  could 
have  crippled”  its  busi¬ 
ness,  Lancaster  said. 

“We  dispute  it,” 
Backus’  attorney,  Joe 
Byars  Jr.,  said  of  the 
answer.  “There’s  more 
to  come,  but  I’m  always 
reluctant  to  comment 
on  pending  litigation.” 

The  lawsuit  was  filed 


March  18  in  U.S.  Dis¬ 
trict  Court  for  Western 
Arkansas  in  Fort  Smith, 
and  first  reported 
March  20  in  an  article 
by  John  T.  Anderson,  a 
reporter  for  the  South¬ 
west  Times  Record,  who 
was  also  the  first  to 
report  Lancaster’s 
answer.  But  the  suit’s 
claims  went  unnoticed 
nationally  until  The  Big 
Sandy  News,  a  semi¬ 
weekly  in  Paintsville, 
Ky.,  covered  the  story 
on  its  Web  site.  The 
article,  by  Johnson 
County  bureau  reporter 
Chris  McDavid,  swept 
the  Internet.  11 


“^’NATIONAL  REPORT 


‘Year  Book’  makes  its  appearance 

Documenting  the  smallest  dip  in  U.S.  daily 
newspaper  circulation  in  a  dozen  years, 
the  new  2002  Editor  &  Publisher 
I  International  Year  Book  reports 
daily  circulation  dropped  to 
I  55,578,046  last  year  from 
I  55,772,847  the  year  before. 

The  82nd  edition  of  the  Year 
,  Book,  published  in  three  parts, 

;  also  reports  that  the  number  of 
daily  papers  has  hit  a  record 
low,  1,468  versus  1,480  a  year 
earlier,  and  that  the  number  of 
I  Sunday  papers  has  retreated 
I  from  its  record  high,  917,  to  913. 
Complementing  these  facts  about 
newspapers  —  dailies  and  weeklies,  domestic 
;  and  foreign  —  in  the  Year  Book  are  hundreds  of 
thousands  of  others,  including  one  with  special 
:  significance  to  a  certain  E&P  staffer  who,  way 
!  back  in  the  last  century,  was  cut  his  first 
newspaper  paycheck  by  the  then-Oai/y 
i  Observer  in  Toms  River,  N.J.:  The  Year  Book 
points  out  the  Ocean  County  Observer  has 
I  become  an  edition  of  the  Asbury  Park  Press 
'  in  Neptune.  (Ah,  well.) 

!  The  Year  Book  is  priced  at  $205  for  the 
print  version  and  $895  for  the  CD-ROM 
version.  Orders  can  be  placed  by  calling  (888) 
612-7095.  —J.J.  McGrath 

MediaNews  seeks  relief  in  Salt  Lake 

Less  than  a  month  after  a  federal  judge 
dismissed  The  Salt  Lake  Tribune  managers' 
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lawsuit  against  AT&T  Corp.  over  the  ownership 
of  Salt  Lake  City’s  dominant  daily,  MediaNews 
Group  Inc.  on  April  22  asked  the  court  for  the 
same  relief. 

The  Tribune's  managers 
sued  to  stop  Denver-based 
MediaNews'  purchase  of  the 
paper  from  AT&T  early  last  year, 
claiming  the  sale  would  violate 
their  agreement  with  AT&T 
to  buy  the  134,712-daily- 
circulation  paper  after  this 
July  31. 

In  its  motion  for  summary 
judgment,  MediaNews  claims 
it  did  not  interfere  with  the  Tribune  managers' 
desire  to  buy  the  paper  from  AT&T. 

—  Lucia  Moses 

‘Minnesota  Daily’  in  the  crosshairs? 

As  Minneapolis  police  investigate  the 
formal  complaint  by  The  Minnesota  Daily 
alleging  police  abused  its  reporters  and 
photographers  while  they  were  covering  an 
off-campus  melee  April  7,  the  editor  in  chief 
of  the  University  of  Minnesota  student  paper 
said  last  week  he  is  beginning  to  think  police 
targeted  the  journalists. 

“I  don’t  think  I’ve  made  up  my  mind 
completely,  but  the  possible  excuses  are 
getting  fewer  and  fewer,”  Mike  Wereschagin 
said.  Police  broke  formation  to  charge  at 
the  student  journalists,  he  said,  and  one 
photographer  was  Maced  in  the  face  while 
holding  up  a  press  card.  —  Mark  Fitzgerald 


PEPC  for  ‘USA  Today’  &  ‘L  A,  Times’ 

USA  Today  and  the  Los  Angeles  Times 
have  joined  PEPC  Worldwide’s  network 
of  print-on-demand  kiosks.  The  PressPoint 
kiosks  allow  consumers  to  buy  the  latest 
editions  of  newspapers,  which  are  printed 
using  satellite  and  digital  printing  technology.  i 
“PEPC  offers  us  a  valuable  expansion  to  the  | 
‘away  from  home’  markets,”  Jeff  Johnson,  the  \ 

LA.  Times'  senior  vice  president  and  general  | 

manager,  said  in  a  statement.  { 

Based  in  The  Hague,  Netherlands,  PEPC  | 
now  offers  70  newspapers  from  37  nations. 

Among  these  papers  are  The  Atlanta  Journal- 
Constitution,  The  Miami  Herald,  and  The 
Daily  Item  of  Lynn,  Mass.  —  Carl  Sullivan 

Net  prophets  predict  a  payoff 

Media  executives  increasingly  believe  the 
investment  in  their  new-media 
businesses  soon  will  be  returned  with  interest 
—  but  fewer  are  pouring  money  into  them  — 
according  to  the  latest  in  a  series  of  annual 
surveys  by  New  York  media  investment  bank 
AdMedia  Partners  Inc. 

Overall,  46%  of  the  executives  surveyed 
expect  their  new-media  businesses  to  make 
a  profit  in  the  current  year,  significantly 
more  than  the  41%  who  had  such 
expectations  last  year. 

The  survey,  conducted  in  December,  also 
showed  that  only  32%  of  executives  expect  to 
increase  spending  on  their  Internet  businesses, 
down  substantially  from  the  69%  who  had 
such  expectations  last  year.  —  LM. 
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In  the  first  quarter  of  this  year 
we  were  pleased  to  announce 
12  separate  transactions  with 
total  value  of  $400  million. 


Ottaway  Newspapers,  Inc. 
has  sold 


The  Carl  A.  Jones  Family 

has  agreed  to  sell 


Joplin  (MO)  Globe 

(32,295  daily  and  Sunday  circulation) 

Mankato  (MN)  Free  Press 

(24,254  daily  circulation) 

Sharon  (PA)  Herald 

(21,200  daily  and  Sunday  circulation) 

Ashland  (KY)  Daily  Independent 

(20,659  daily  and  Sunday  circulaton) 

to 

Community  Newspaper  Holdings,  Inc. 

We  are  pleased  to  have  represented 
Ottaway  Newspapers.  Inc.,  in  this  transaction. 


Johnson  City  (TN)  Press 

(30,422  daily  and  34,674  Sunday  circulation) 

Lebanon  (TN)  Democrat 

(8,955  daily  circulation) 

Covington  (TN)  Leader 

(7,770  weekly  circulation) 
to 

Sandusky  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
the  Jones  Family  in  this  transaction. 


In  our  22  year  history,  we  are  proud 
to  have  represented  more  than  70  different 
independent  owners  and  12  of  the  top  15 
newspaper  groups  in  the  sale  of  one  or  more 
of  their  newspapers.  There’s  a  reason  why. 


We  Deliver  Results. 


Dirks,  Van  Essen  &  Murray 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


^  he  most 
experienced 
executive 
recruiting 
firm  in  the 


newspaper 

industry 


CALIFORNIA 
Jeannine  Antus  Koncar  to  vice  president  of 
advertising  for  the  Los  Angeles  Newspaper 
Group  from  director  of  display  advertising 
for  the  Denver  Newspaper  Agency.  Koncar 
succeeds  Jim  Pollard,  now  advertising 
director  at  the  Dallas  Business  Journal. 


MICHIGAN 

Michael  G.  Kane  to  vice  president  in  Gannett 
Co.  Inc.’s  Midwest  Newspaper  Group. 
Kane  remains  president  and  publisher 
of  the  Lansing  State  Journal. 


NEWSPEOPLE  @EDITORANDPUBLISHF,R. COM 

VIRGINIA 

Craig  A.  Moon 

Craig  Moon,'  53,  has  been  named  executive 
vice  president  of  McLean-based  Gannett  Co. 
Inc.’s  newspaper  division.  A  17-year  Gannett 
veteran,  he  had  been  president  and  publisher 
of  The  Tennessean  in  Nashville  as  well  as 
president  of  the  company’s  Piedmont  News¬ 
paper  Group.  He  will  remain  based  in 
Nashville,  with  the  title  of  chairman  at  The  Tennessean.  Moon, 
who  moved  to  the  Music  City  in  1991,  previously  served  as  presi¬ 
dent  and  publisher  of  the  Arkansas  Gazette  in  Little  Rock  and 
president  and  publisher  of  The  News-Press  in  Fort  Myers,  Fla. 


BY  JAMIE  SANTO 


MISSOURI 

Thomas  A.  Bookstaver  to  president  and 
publisher  of  the  Springfield  News-Leader 
and  vice  president  in  Gannett ’s  South 
Group  from  president  and  publisher  of 
The  Post-Crescent  in  Appleton,  Wis.,  and 
vice  president  in  the  Midwest  Group.  He 
succeeds  Bernard  Griffin  (see  “New  York”). 


NEW  YORK 

Bernard  M.  Griffin  to  president  and  publisher 
of  the  Press  &  Sun-Bulletin  in  Binghamton 
and  vice  president  in  Gannett ’s  East 
Group  from  president  and  publisher  of 
the  Springfield  (Mo.)  News-Leader  and 
vice  president  in  the  South  Group.  He 
succeeds  Bill  Monopoli,  who  resigned. 


PENNSYLVANIA 
Debra  Alward  to  the  newly  created  position 
of  director  of  strategic  planning  and  new 
media  at  the  Pittsburgh  Post-Gazette 
from  director  of  new  media. 


than  two  decades 
successfully  recruiting 
superior  corporate  executives, 
publishers,  editors,  managers 
in  all  departments. 

We  take  pride  in  the 
quality  of  our  personal  service 
it  has  earned  us  many  close, 
long-term  relationships. 


WISCONSIN 

Ellen  M.  Leifeld  to  president  and  publisher 
of  The  Post-Crescent  in  Appleton  from 
president  and  publisher  of  the  Battle  Creek 
(Mich.)  Enquirer.  Leifeld,  who  succeeds 
Thomas  Bookstaver  (see  “Missouri”), 
remains  a  vice  president  in  Gannett ’s 
Midwest  Group. 


Tennessee 

BBRa  Giallombardo 

to  president  and 
publisher  of  The 
Tennessean  in 
Nashville  from  senior  vice 
president  for  marketing.  She 
succeeds  Craig  Moon  (see 
“Virginia”  box,  top  left). 


1605  Colonial  Parkway  •  Suite  200 
Inverness.  Illinois  60067-4732 
847.991.6900  •  Fax  847.934.6607 
info@youngswalker.coni 
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EDITORIALS 


-  I  I 

On  World  Press  Freedom  Day  2002,  the  most  worrisome  news  is  1| 
the  growing  hostility  of  democratic  governments  to  a  free  press  1 1 


WORLD  Press  Freedom 
Day  will  dawn  Friday  on 
a  planet  carved  into  a 
confounding  jigsaw  puzzle 
that  mixes  tyranny  and  liberty,  civilization 
and  savagery,  technology  and  entropy. 

In  this  age  of  unparalleled  prosperity  and 
invention,  more  than  a  third  of  the  world’s 
population  —  a  staggering  2.17  billion  men, 
women,  and  children  —  live  without  basic 
civil  liberties,  according  to  Freedom  House. 

No  liberty  so  defines  the  fault  lines  of  our 
conflicted  world  as  freedom  of  the  press. 
Newspapers,  radio,  and  TV 
now  bring  the  world  to 
houses  and  hovels  with  an 
unprecedented  immediacy 
and  impact.  Even  as 
nations,  rebels,  and 
criminals  have  stockpiled 
weapons  that  would  terrify 
Moloch,  tyrants  and  thugs 
still  quail  before  the  power 
of  the  word. 

And  so  the  enemies  of  the  press  use 
methods  both  modem  and  medieval  to  lash 
out  at  journalists,  sometimes  literally.  Just 
two  weeks  ago  in  Tabriz,  Iran,  authorities 
shut  down  the  weekly  newspaper  Shams-e- 
Tabriz  and  sentenced  its  publisher,  Ali 
Hamed  Imam,  to  seven  months  in  jail  — 
and  74  lashes  for  “insulting  leaders  of  the 
regime.”  The  murderers  of  Wall  Street  Jour¬ 
nal  reporter  Daniel  Pearl  videotaped  their 
butchery  with  the  same  sort  of  camcorder 
toted  around  by  Americans  in  T-shirts  and 
shorts  padding  through  Disney  World. 

The  assault  on  the  press  is  hardly 
confined  to  the  Islamic  world.  The  press 
faces  nearly  daily  violence  and  intimidation 
in  Asia,  in  Africa,  and  in  eastern  Europe. 
But  perhaps  we  should  be  far  more 


chilled  by  what  is  happening  in  those 
nations  that  claim  to  love  liberty.  Israel, 
the  Middle  East’s  only  truly  ftw  nation, 

I  has  arrested  and  roughed  up  Palestinian 
j  reporters  withoutjustification.  On  April  5, 
i  the  Israel  Defense  Forces  felt  fi^  to  fire 
I  rubber  bullets  and  stun  grenades  at  a  group 
of  25  mostly  U.S.  reporters  waiting  for  the 
visit  of  U.S.  envoy  Anthony  Zinni’s  visit  to 
Yasser  Arafat’s  Ramallah  compound.  1 

The  United  States,  too,  has  caught  this 
I  contagion:  Several  times  during  the  ' 

I  fighting  in  Afghanistan,  American  soldiers 
pointed  weapons  at 
American  journalists  to 
thwart  their  reporting. 

As  Western  democratic 
governments  increasingly 
close  down  media  access 
and  scmtiny,  they  become 
more  open  in  their 
contempt  for  the  press. 
Democracy’ s  antipathy  was 
building  well  before  Sept, 
i  11  gave  authorities  a  catchall  security 
I  excuse.  Let’s  remember  that  Vanessa 
Leggett,  a  novice  journalist  protecting  the 
;  rights  of  all  reporters  to  shield  confidential 
i  sources,  was  spending  her  52nd  day  as  a 
prisoner  in  the  Federal  Detention  Center  in 
Houston  when  Islamist  fanatics  dressed  in 
I  the  business-casual  attire  of  Corporate  ' 

I  America  steered  passenger  airliners  into 
!  the  World  Trade  Center  and  the  Pentagon.  i 

j  Leggett  spent  half  a  year  in  jail  —  and  now 
I  that  she  is  out,  the  U.S.  Supreme  Court 
shows  no  interest  in  her  case, 
i  On  this  World  Press  Freedom  Day,  we 

i  Americans  would  do  well  to  reflect  on 
1  whether  our  own  nation’s  apathy  about 
'  freedom  of  the  press  is  setting  us  on  the 
path  toward  ignorance  and  insularity. 


No  liberty 
so  defines  the 
fault  lines  of  our 
conflicted  world 
as  freedom 
of  the  press. 
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Art  for  art’s  sake: 
Quarles,  a  booster, 
at  the  North  Carolina 
Museum  of  Art 


A  modern  man  with  a  plan,  Orage 
Quarles  III  led  his  paper,  and  his 
industry,  through  trying  times 

BY  MARK  FITZGERALD 


WHEN  Orage  Quarles  III  gathered  his 
daughters  the  other  day  to  tell  them  some  big 
news  during  a  telephone  conference  call,  the 
two  young  women  knew  exactly  what  to 
expect:  “Oh,  no.  Daddy,”  they  said,  almost  in 
unison.  “We’re  not  moving  again,  are  we?” 

It  was  an  understandable  reaction  from  the  Quarles  sisters.  In  less 
than  15  years,  their  father  has  taken  them  north,  then  west,  then 
south,  then  west  again,  and,  finally,  east  and  south  as  he  was  succes¬ 
sively  named  publisher  of  the  Fort  Collins  Coloradoan',  The  Record 
in  Stockton,  Calif.;  The  Herald  in  Rock  Hill,  S.C.;  The  Modesto 
(Calif)  Bee',  and  The  News  &  Observer  in  Raleigh,  N.C.,  where  he  has 
served,  since  January  2000,  as  president  and  publisher. 

This  time,  though,  Quarles  had  different  news  for  his  family:  He  is 
E^P’s  Publisher  of  the  Year. 

In  a  year  remarkable  for  staggering  developments  —  the  sudden 
plunge  in  classified  ads  that  signaled  the  start  of  the  newspaper 
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InDesign"  or  Quark  ? 

EITHER  WAY,  WE  HAVE  THE  SOLUTION. 


From  Harris  Publishing,  a 
company  known  for  hi^  volume 
newsp^jer  production  systems, 
comes  Jazlxix...  the  database- 
driven  system  that  has  the  tools 
for  your  editorial  staff  to  do  its  job, 
whether  your  designer  prefers 
InDesign  for  Windows  or 
Quark  for  Macintosh. 


New  versions  of  our  JazlxK  suite 
(Newsjaz,  Wc^rjaz,  Jazstor)  and 
our  advertising  solution, 
AdPower,  are  now  available. 

For  more  information  about 
Harris  Publishing  Systems  and  its 
variety  of  publishing  solutions 
please  call  or  visit  our  Web  site. 
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recession;  the  layoffs  and  buyouts  that 
swept  away  employees,  from  the  newsroom 
to  the  loading  dock;  and  the  Sept.  11 
terrorist  attacks  that  delivered  both  an 
unimagined  journalistic  challenge  and  an 
economic  body  blow  —  Orage 
Quarles  III  demonstrated  his 
own  remarkable  poise,  purpose, 
and  persistence. 

Under  his  watch.  The  News 

Observer  boosted  its  weekday 
circulation  for  the  fall  reporting 
period  by  almost  1%,  to  162,869, 
and  will  report  another  gain  in 
the  spring  report  due  out  this 
week.  While  other  papers 
pared  their  news  holes,  the 
N^O  redesigned  its  pages  and 
increased  space  for  editorial. 

The  paper  found  new  revenue 
in  implementing  measures 
suggested  by  the  findings  of  Or 

the  Readership  Institute’s 
“Impact  Study.” 

Quarles  adjusted  to  the  rigors  of  the 
recession  with  cost  cuts  —  but  without 
laying  off  or  buying  out  a  single  employee. 
And  while  other  papers  dropped  summer 
internships  this  year,  the  N^O  started  an 


innovative  program  with  historically  black 
North  Carolina  Central  University  in 
Durham  that  will  allow  promising  students 
to  learn  the  editorial  and  business  sides  of 
the  newspaper  by  working  lull  time  during 


Plenty  of  Quarles  in  this  family:  Daughters  Amber  (left)  and  . 
father  Orage  and  mother  Terry  Linda,  in  Modesto  in  1999 


summers  and  part  time  during  the  school 
year  —  for  their  entire  college  careers. 

He  would  deserve  recognition  for  what 
he  managed  to  accomplish  just  at  The  News 
&  Observer  during  these  trying  times.  What 
makes  his  achievements  at  the  McClatchy 


Ck).  paper  in  Raleigh  all  the  more  extra¬ 
ordinary  is  that  Quarles  pulled  them  off 
while  also  serving  as  the  newspaper 
industry’s  top  cheerleader.  His  term  as 
chairman  of  the  Newspaper  Association  of 
America  (NAA),  which  ends 
after  this  week’s  annual 
convention  in  New  Orleans, 
not  only  took  him  away  from 
the  office  on  a  punishing  sched¬ 
ule  of  speeches  and  meetings 
but  also  often  put  him  in  front 
of  Wall  Street  and  Main  Street 
audiences  convinced  that  the 
long-prophesied  end  of  news¬ 
papers  was  finally  approaching. 

Quarles  doesn’t  dismiss  the 
recession,  but  he’s  clearly  not 
rattled  by  it.  Though  he  is  only 
51  years  old,  Quarles  has  more 
than  30  years’  work  experience 
cia  with  newspapers.  He  knows  the 
ride  can  be  bumpy:  In  1974, 
he  was  laid  off  as  an  apprentice  compositor 
when  the  San  Bernardino  (Calif.)  County 
Sun  folded  the  Evening  Telegram. 

“About  every  eight  to  10  years,  we  go 
through  something  like  this,  and  it  lasts 
for  12  to  18  months,”  he  says.  “It  comes 


One  year  after  our  Sunday  redesign 
circulation  is  up  8,000* 

(that’s  some  remarkable  feedback) 


The  San  Francisco  Bay  Area  is  an  epicenter  of  innovation  and 
commerce,  boasting  some  of  the  best  educated,  most  affluent 
people  anywhere.  They  demand  a  great  deal  of  themselves,  and  of 
their  paper.  One  year  after  the  dramatic  redesign  of  our  Sunday 
edition,  it  appears  they  are  quite  pleased. 


^an  3^ranfi5fo  (Tlfroniflf 


Based  on  internal  Chronicle  Sunday  volume  52-week  trend  reports 


back,  it  always  comes  back.” 

When  Quarles  began  his 
NAA  chairmanship  almost 
exactly  a  year  ago,  he  told 
association  CEO  and 
President  John  F.  Sturm 
that  the  downturn  would 
not  last  past  his  term.  “And, 
you  know,  looking  at  the 
[economic]  indications 
we’re  getting  now,  I  think 
he  was  right,”  Sturm  says. 

Ordinarily,  having  a 
publisher  as  NAA  chairman 
is  a  great  honor  for  a  chain. 

On  top  of  that,  Quarles  is  discipline,"  sa 
the  first  Afncan  American  to 
serve  in  that  post.  But  Geuy  B.  Pruitt, 
McClatchy’s  chairman,  CEO,  and  president, 
confesses  he  was  a  bit  nervous  at  first  about 
having  the  publisher  of  the  group’s  third- 
largest  paper  occupied  with  association 
business  in  this  of  all  years.  “It  actually 
ended  up  being  a  good  year  for  him  to  be 
chairman,”  Pruitt  says  from  McClatchy’s 
Sacramento,  Calif.,  headquarters,  “because 
I  think  he  has  an  excellent  ability  to  inspire 
people  and  encourage  them  to  look  ahead 
to  good  times  and  expect  improvements.” 


Visiting  Managing  Editor  Melanie  Sill  in  her  N&O  office:  “Orage  is  all  about 
discipline,”  says  Sill,  but  he  also  “holds  himself  to  the  highest  expectations.” 


j  As  it  happens,  it  was  a  good  year  for 
!  Quarles  in  Raleigh,  too.  “Admittedly, 

I  revenues  were  down  and  profits  were 
I  down,”  Pruitt  reports,  “but  that  comes  with 
I  the  kind  of  recession  we  had.  They  avoided 
j  morale-busting  layoffs.  Yet,  at  the  same 
!  time,  Orage  screwed  down  expenses  and 
did  a  very  excellent  job  of  operating 
efficiently  and  allocating  resources  to 
places  that  mattered  most.  That’s  a  very 
difficult  thing  to  do,  to  get  that  balance.” 

But  then,  McClatchy,  which  has 


entrusted  Quarles  with  three 
of  its  papers  since  it  hired 
him  away  from  Gannett  Co. 
Inc.  in  1993,  has  come  to 
expect  that  kind  of  perform¬ 
ance  from  this  publisher. 
“Everywhere  he  has  gone, 
circulation  has  grown, 
diversity  has  increased, 
quality  has  increased,” 

Pruitt  says,  “and  the 
economic  [performance] 
has  increased.”  Adds 
N&O  Deputy  Managing 
5  all  about  Sutton:  “He 

pectations.”  brings  the  kind  of  tools  that 
can  only  come  from  experi- 
'  ence.  I  mean,  how  many  guys  51  years  old 
j  have  been  publisher  at  five  papers?” 

I  The  developing  "storni 

“Publisher  of  the  Year”  may  have 
I  seemed  an  unlikely  future  milestone 
i  when  Quarles  was  born  in  Houston  to 
I  parents  who  divorced  soon  after  his  birth. 

!  He  was  raised  in  Los  Angeles  by  his 
I  mother  and  two  doting  aunts.  Asked  to 
I  describe  his  childhood,  he  says  quickly, 

I  “Sports,  sports,  and  more  sports.”  Oh,  and 


Most  4-to-8-year-olds  hurt  in  crashes 

are  not  in  booster  seats. 


State  Farm  Insurance  has  sponsored  the 
largest  research  study  ever  conducted  in 
the  United  States  to  determine  how  and 
why  children  are  killed  and  injured  in 
auto  crashes. 


1 


1 


Like  a  good  neighbor,  State  Farm  is  there. 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois 
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PAUL  MAGANN/THE  NEWS  k  OBSERVER,  RALEIGH.  N.C. 


WITH  $47.8  BILLION  IN  CONSUMER  SPENDING, 
THERE'S  MORE  THAN  JUST  POCKET  CHANGE 
WAITING  IN  DALIAS-FORT  WORTH 


Only  The  Dallas  Morning  News  can  deliver  more  than  1  million 
Dallas-Fort  Worth  adults  daily  and  nearly  1.6  million  adults  on 
Sundays."  NO  OTHER  MEDIA  COMES  CLOSE 

Pocket  the  country's  seventh  largest  market  and  dig  deeper  into 
Dallas-Fort  Worth  with  The  Dallas  Morning  News —  an  efficient  and 
affordable  way  to  get  more  for  your  marketing  dollar. 

Contact 

LILIA  CASTILLO  JONES,  Director  Display  Advertising 

(214) 977-8572 

ljones@tdmn.com 

or  call  your  Dallas  Morning  News  account  executive  at 

'1-800-825-9244 


‘  f 


I 


V 


@l)p  jSallasi  jMorning  ^rUr:^ 

DaildsNews.com 


Source:  '  2000  CACI:  "Scarborough  Report,  Dallas-Fort  Worth  DMA,  September  2000  August  2001. 


Ap  2002 


AP  Advantage: 
Getting  Ads  in  Your 
Newspaper  Just 
Gut  Easier 


AP  Advantage,  the  integrated  ad 
management  service  from  The  Associated 
Press,  makes  it  easier  for  advertisers  to 
buy  multi-market  newspaper  advertising. 

With  our  end-to-end  system  fot 
handling  insertion  orders,  ad  material, 
consolidated  tearsheets  and  invoices, 
newspapers  can  accept  and  run  ads 
more  efficiently. 

Electronic  insertion  otders  increase 
accuracy.  Web-based  tools  streamline 
approvals.  Digital  delivery  improves  the 
flow  of  ad  material.  Newspapers  run  the 
right  material,  in  the  right  place,  at  the 
right  time  and  never  lose  direct  contact 
with  advertisers  or  agencies. 

Timely  delivery  of  consolidated 
tearsheets  and  invoices  means  advertisers 
can  process  payment  quickly. 

For  more  details  about  how  you  can 
use  AP  Advantage  to  your  advantage, 
contact  your  local  AP  bureau  chief,  call 
800-823-7363  or  visit  www.apads.biz. 

Associated  Press 

*  www.ap.org 


As  a  high-school  jock  in  1969  —  the  year  he  went  to  work  at  the  San  Bernardino  County  Sun 


j  about  his  name:  The  family  story  has  it  that 
during  the  birth  of  Quarles’  grandfather  in 
the  French  Quarter  of  New  Orleans,  the 
Creole  midwife  helping  out  repeatedly 
fretted  about  the  storm  —  “orage”  in  French 
—  that  was  raging  outside. 

Even  as  a  child,  however,  Quarles  was 
being  shaped  —  and  shaping  himself — 
for  the  leadership  positions  he  would 
e\'entually  assume.  “I’ve  always  acted  older 
than  my  age,”  he  says.  He  was  a  competitive 
child  who  played  with  older  kids,  getting 
knocked  down  but  learning  quickly.  He 
was  also  involved  with  newspapers  early, 
delivering  two  paper  routes,  the  old  Los 
Angeles  Herald-Examiner  on  weekdays 
and  the  Los  Angeles  Times  on  Sundays. 

Quarles  dev^eloped  another  character 
trait  in  youth  that  would  come  to  define  his 
management  style.  “Orage  is  all  about 
discipline,”  says  N^O  Managing  Editor 
Melanie  Sill.  “He  likes  people  to  follow  the 
rules,”  adds  Executive  Editor  Anders 
Gyllenhaal,  who  notes  that  Quarles  pays 
veiy  close  attention  to  enforcement  of  the 
newspaper’s  policies  on  parking,  smoking, 
and  dress.  “It’s  a  source  of  some  humor 
around  here  —  but  only  to  a  point.” 

Quarles  fervently  believes  in  setting 
high  standards  and  holding  people 
1  accountable,  his  colleagues  say.  “As  high 
j  as  the  expectations  he  has  of  employees 
j  may  be,  he  holds  himself  to  the  highest 
expectations,”  Sill  say's. 


Picking  Quarles 

In  addition  to  his  mother  and  aunts, 
another  woman  had  an  enormous  impact 


With  Beverly  Richardson  (in  1986),  who 
advised  him  in  his  early  years:  Among 
other  things,  “she  taught  me  how  to  listen.” 


on  young  Orage  Quarles.  Beverly  Richard¬ 
son  was  the  No.  2  person  in  the  human- 
resources  department  when  Quarles,  still 
in  high  school,  began  working  part  time  in 
the  composing  room  of  the  San  Bernardino 
County  Sun.  “She  was  committed  to 
diversity  back  in  the  1960s,”  Quarles  says. 
She  advised  Quarles  as  he  moved  out  of 
the  composing  room,  into  marketing,  and 
then  began  rising  through  the  ranks  of 
advertising.  Her  greatest  lesson,  Quarles 
says,  “is  she  taught  me  how  to  listen.” 

Though  in  recent  years  Quarles  has  made 
frequent  appearances  on  the  “News- 
People”  pages  as  he  moved  from  newspaper 
to  newspaper,  it’s  important  to  remember 
he  spent  18  years  rising  in  the  ranks  of 
just  one  newspaper,  the  San  Bernardino 
County  Sun.  He  was  advertising  director  of 
the  Sun  in  1987  when  Gannett  tapped  him 
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No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAG  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time .  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG,  640 Gunby  Road,  Marietta,  GA  3006’ 
Contact:  Joe  Ondras.  Phone  770-850  85 1 1  -  Fax  770-850  8550  -  www. w&g.com 
WIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  4-41-31-339  33  33  -  Fax  4-41-31-339  36  66 


to  become  assistant  to  the 
publisher  of  the  20  or  so  papers 
in  its  Gannett  West  unit.  After 
that  quick  training  stint,  he  was 
appointed  publisher  of  the 
Coloradoan  the  same  year. 

By  this  time,  there  were  no 
accidents  in  Orage  Quarles’ 
career.  The  discipline  he  learned 
as  a  child  was  serving  him  on 
his  way  up  the  ladder  of  the 
newspaper  business.  As  he  says 
in  an  interview  this  month  in 
his  N^O  office  looking  out  on 
a  Raleigh  park,  “We’ve  been  on 
a  plan  for  a  long  time,  and  all 
the  moves  were  designed  to  get 
here  some  day  —  here  being  a  CMnd*in° 
metro  paper.” 

Part  of  the  plan  necessarily  involved 
leaving  Gannett,  Quarles  decided  when 
he  was  at  Stockton.  “Gannett  is  just  a 
wonderful  place  to  be,”  Quarles  says,  “but, 
as  I  looked  around,  there  were  a  lot  of  really 
talented  people,  and  I  thought,  ‘Wow,  that’s 
a  long  line.  There  are  a  lot  of  people  ahead 
of  me.’  But  it  was  hard  leaving  Gannett 
after  almost  24  years.”  Even  now,  he 
reflects  warmth  towards  his  old  chain  when 


Quick  to  laugh  and  listen,  he  chats  with  a  post-press  employee,  Joanella 
Clinding,  while  she  sets  up  to  insert  ads  in  the  issue  of  April  19. 


he  recalls  how,  soon  after  his  arrival  at  the 
Ni30,  an  employee  sneeringly  referred  to 
his  long  experience  at  Gannett  “as  if  that 
was  something,  you  know,  bad.” 

In  1993,  he  moved  from  a  chain  that 
then  owned  more  than  90  dailies  to  a  group 
that  at  the  time  held  just  nine.  But  the 
paper  McClatchy  hired  him  to  publish,  The 
Herald  in  Rock  Hill,  S.C.,  was  in  the  South. 
That,  too,  was  part  of  the  plan:  “I  always 


wanted  to  live  in  the  South. 

I’ve  always  been  fascinated 
with  it,  and  I  thought  it  would 
be  good  for  the  girls.  The  prob¬ 
lem  is,  I  never  told  my  wife.” 

Terry  Linda  Quarles,  as  it 
turned  out,  loved  Rock  Hill 
—  but  soon  the  plan  had  the 
family  moving  again.  In  1996, 
McClatchy  decided  to  install 
its  first  true  publisher  at  The 
Modesto  Bee,  which  had 
always  been  run  by  a  general 
manager.  Being  publisher  of 
one  of  McClatchy’s  three  Bees 
had  been  a  goal  for  Quarles  — 
but  it  was  also  an  important 
j  steppingstone.  “From  Rock 

Hill  to  Raleigh  is  a  hell  of  a 
leap,”  he  says,  “so  I  went  to  Modesto.” 


Taking  ‘N^O'for  an  answer 

McClatchy  bought  The  News  ^  Observer 
from  the  Daniels  family  five  years  before 
Quarles  arrived,  but  in  some  ways  he  is 
really  the  first  outsider  to  run  it.  Frank  A, 
Daniels  Jr.  even  continued  as  its  publisher 
for  a  little  while  after  the  purchase. 

“I  think  people  {continued  on  page  32} 


PC&A 


We  can 
help... 


Need  Sales  Training  Now? 
Want  To  Launch  A  Real  Estate  Book? 
Shopper  Need  Help? 


"AcKng'  executives  for  emergency  transitions 
Soles  force  and  soles  monogement  training 
"Quick  Stoftr"  program  for  New  Soles  Hires 


Quality  Customer  Service  Training 
Re-engineering  for  growth,  or  to  prepore  for  sole 
New  Product  Launch  Experts! 


Founded  in  1991, 
Phelps,  Cutler  &  Associates 
assists  publishers,  advertising 
and  circulation  executives  and 
media  analysts  on  gaining 
market  share,  adding  revenue 
streams,  launching  new 
products,  cutting  reader  churn 
and  becoming  more  profitable. 


www.phelpscutler.com 


Phelps,  Cutler  &  Associates 

Consultants  To  Newspapers 

7  Drayton  Street,  Suite  310 
Savannah,  GA  31401 

phone:  912.232.0312  •  fax:  912.231-0048 


LOUISE  D.  PHELPS 


W.  MARK  WOLF 


THEODORE  KOHN 


ROBERT  A.  SPROAT 


Just  a  few  of  our  people  who  can  help. 
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EDITORefPUBLISHER 


Phone:  1-888-825-9149  ~ 


CLASSIFIED  ADVEDTISING 


-  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


MOVIE  REVIEWS 

AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 

Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiemet.net 

_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 

(516)  379-2797 
(727)  786-5930 

kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 

(517)  369-3066 

Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickenbacher  Media 

6731  Desco  Dr..  Dalla 
673  1  Desco  Dr.,  Dallas,  TX  75225 
wvvw.rickcnbachermedia.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicabonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOLITHO 
I  BOLITHO  MEDIA  SERVICE 

i  “A  tradition  of  service  to 

community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list, 
(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Ausbn,  TX  78703 

TIME  FOR  A  CHANGE.  Established  weekly 
I  in  growing  resort  area  in  Idaho.  Can  be 
i  nicely  profitable.  Great  lifestyle.  Sellers  very 
I  motivated.  Email:  greatweekly@yahoo.com. 

NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 

LISTINGS  OF  THE  WEEK: 

County  Seat  Weeklies  and  Dailies 
in  Arkansas,  Kansas,  Missouri  and  Nebraska! 
For  more  information  on  these  properties,  or 
for  a  FREE  listings  newsletter  call  or  write: 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
P.O.  Box  2001-112  W.  College 
Branson,  MO  65615 
(417)  336-3457 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Goss  Community  stacked 
1974  5/u  w/SC  folder,  $60,000;  2  1978 
Harris  V15A  units  $8,000  ea;  6/u  stacked 
News  King  w/running  circ  register  on 
all  units,  w/KJ6  60  HP  upper  former, 
$58,000  guaranteed;  Goss  Community 
SC  folder  w  1/2  1/4  &  dble  parallel 
W/50HP  drive,  best  offer;  8/u  1986  Ur¬ 
banite:  Call  John  Newman  (913)  648-2000. 


SURPLUS  EQUIPMENT  FOR  SALE 
Used  Muller  227  Inserters 

•1  Each  13  into  I’s  @  $89,000,  mosby 
1984  vintage. 

•  1  Each  10  into  1  single-out  @  $100,000, 
mosby  1994  vintage 

•  1  Each  18  into  1  @  $280,000,  DBI-out, 
mosby  1998  vintage 

ALL  PLUS  TAX  &  FREIGHT,  WHILE 
AVAILABILITY  LASTS 

Call  or  E-mail  ADVO,  Inc.,  Bob  Frederick: 

(860)  285-6305  rwfreder@advo.com 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 

NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  pnxluced  top  values  for  publishing  companies,  in 
thousands  of  transactions  throughout  the  country'.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentiallv  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 
infoScribb.eom 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Marbni/Rima/Quipp 
Harris/Heidelberg/Hall 
Sbtcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Marbni 
and  Heidelberg  Inserbng  Systems 

•  Spare  Parts  •  Training  •  Installabon 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.newstec.com 

PRESSES 


22”  METROUNER  22” 
PRESSES  AVAILABLE 

•  22"  cut-off  manufactured  1986-88 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45”  GOSS  digital  autopasters  modern 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidenbal  informabon 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CURRENTLY  AVAILABLE  FROM  INUND 

•  5Hinit  HARRIS  1660  with  double  2:1 
folder,  five  MEG'S. 

•  SHjnit  GOSS  METRO  OFFSET,  22  3/4" 
cut-off. 

•  Addon  Goss  URBANITE  units  -  refurbished 
or  "as  is". 

•  8-unit  GOSS  SSC  press  -  well  maintained 
&  in  good  condibon. 

•8-unit  GOSS  COMMUNITY  has  rebuilt 
modified  1/4  folder  &  new  75HP  drive  in 
■98. 

•  4  and  6  unit  GOSS  COMMUNITY  presses. 

•  HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  KS  66285 

(913)492-9050*  Fax  (913)  492-6217 
www.inlandnews.com 


F^RESSES 

-  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

'  New  or  Rebuild  Goss  R.T.P.  42"  +  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Hatf  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 
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www.editorandpubllsher.com 


Phone:1-888-825-9149  ~  CLASSiFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


100%  PREPAID  ORDERS  Coast  to  coast  I 
we  do  it  all!  Stops,  Starts  j 

Conversion,  Nonpays 
Call  Joel  Bittner@6 1 9-308-0088 

www.ncd.evisionsite.com  j 

ncd@sbcglobal.net  j 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


INTERNET  SERVICES  ; 

ARE  YOUR  WEBSITE'S  costs  out  of  line  ! 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


-HELP  WANTED- 


ACADEMIC  ACADEMIC 


INTEGRATED  MEDIA  LAB  ADMINISTRATOR 
DEPARTMENT  OF  JOURNALISIVI/ 

CENTER  FOR  MEDIA  DESIGN 
COLLEGE  OF  COMMUNICATION,  INFORMATION, 
AND  MEDIA 

BALL  STATE  UNIVERSITY 
MUNCIE,  INDIANA 

Ball  State  University’s  College  of  Communication,  Information,  and  Media  seeks  a 
creative  and  visionary  administrator  to  be  a  part  of  its  Center  for  Media  Design,  a 
$20  million  project  funded  by  the  Lilly  Endowment.  The  focus  of  the  Center  will  be  on 
“iCommunication”  -  the  new  world  of  digital  communication  in  which  control  and  design  of 
media  is  profoundly  individual,  interactive,  international,  and  imaginative. 
Center  for  Media  Design  faculty  will  have  the  opportunity  to  work  with  colleagues 
from  academia  and  industry  to  mentor  students  in  a  brand  new  curriculum  and  in 
state-of-the-digitaFart  laboratories  and  studios. 

Appointment  available  July  1,  2002,  for  one  to  three  years  on  12-month  contract. 
Provides  technology  support  and  faculty  and  student  mentoring  for  digital  journalism, 
advertising,  and  public  relations.  Technology  will  include  Macintosh  and  Windows-based  en¬ 
vironments,  Parkervision  broadcast  equipment,  and  applications  such  as 
QuarkXPress,  Photoshop,  Freehand,  Dreamweaver,  Final  Cut  Pro,  and  other  software. 
MINIMUM  QUALIFICATIONS:  Bachelor’s  degree  in  journalism  or  related  field; 
at  least  three  years  of  professional  experience.  PREFERRED  QUALIFICATIONS: 
Master’s  degree  in  journalism  or  related  field;  additional  years  of  professional  experience 
beyond  the  minimum.  SALARY:  Negotiable  with  experience. 

Send  letter  of  application,  resume,  and  the  names  and  addresses  of  at  least  three 
references  to; 

Jacquelyn  Buckrop,  Acting  Director,  Center  for  Media  Design 

Ball  State  University 

Muncie,  iN  47306 

Review  of  applications  will  begin  immediateiy  and 
will  continue  until  the  position  is  filled 
www.bsu.edu 

Ball  State  University  is  an  equal  opportunity,  affirmative  action  employer  and  is 
strongly  and  actively  committed  to  diversity  within  its  community. 


ACADEMIC 


The  School  of  Journalism  and  Broadcasting 
at  OKLAHOMA  STATE  UNIVERSITY  seeks  a: 

VISITING  ASSISTANT  PROFESSOR 
in  the  News-Editorial  sequence  to  teach  re¬ 
porting  and  editing,  with  the  possibility  of  a  j 
specialized  course  in  journalism.  The  spe¬ 
cialized  course  would  be  based  on  the  per¬ 
son’s  professional  experience.  This  is  a 
one-year  appointment  that  may  be  extended 
for  up  to  three  years,  based  on  teaching 
performance  and  availability  of  funding.  The 
minimum  qualifications  are  an  academic 
background  in  journalism  and  a  master’s 
degree  with  at  least  five  years  full-time  ex¬ 
perience  as  a  news  reporter  and/or  editor. 
Teaching  experience  preferred.  Send  a  letter  j 
of  interest,  resume  and  names  of  three 
references  to:  News-Editorial  Search, 
School  of  Journalism  and  Broadcasting,  Ok¬ 
lahoma  State  University,  Stillwater,  OK 
74078.  A  review  of  applicants  will  start  May 
20,  2002,  and  continue  until  the  position  is 
filled.  Oklahoma  State  University  is  an 
ADA/EEO/Affirmative  Action  employer.  The 
School  of  Journalism  and  Broadcasting  is 
committed  to  diversity  within  the  faculty  and 
student  body,  and  it  solicits  applications 
from  women  and  ethnic  minorities. 


“Showing  up  is  80  percent  of 
life.” 

-  Woody  Allen 


ACADEMIC 


KNIGHT  CHAIR  IN  JOURNALISM  ETHICS 
Journalism  Ethics  -  Washington  and  Lee  Uni¬ 
versity’s  Department  of  Journalism  and 
Mass  Communications  is  seeking  a  senior 
1  colleague  to  hold  the  John  S.  and  James  L. 
Knight  Chair  in  journalism  ethics,  beginning 
in  Fall  2003.  The  department  is  the  nation’s 
only  accredited  journalism  program  in  a 
highly  competitive  liberal  arts  college,  and 
teaching  ethics  has  been  a  fundamental 
component  of  the  department’s  curriculum 
for  nearly  three  decades.  The  new  chair 
holder  will  promote  the  cause  of,  and  ad¬ 
vance  scholarship  in,  journalism  ethics 
within  the  academy  and  the  profession.  For- 
I  mal  study  in  ethics,  an  advanced  degree 
(the  Ph.D.  is  highly  desirable),  and  leadership 
in  the  journalism  profession  are  required.  The 
ideal  candidate  will  be  able  to 
contribute  to  the  university’s  diversity 
efforts. 

Review  of  applications  will  begin  on  Oct.  1, 
2002.  Detailed  information  about  the  Uni¬ 
versity  is  available  at  www.wlu.edu  and 
about  the  department  at  journalism.wlu.edu. 
For  further  information  or  to  submit  an  ap¬ 
plication  contact  Dr.  Brian  E.  Richardson, 
Department  of  Journalism  and  Mass  Com¬ 
munications,  Washington  and  Lee 
University,  Lexington,  VA  24450-0303. 

Phone:  (540)  463-8430 
E-mail:  rlchardsonb@wlu.edu 
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ACCOUNTING 


CONTROLLER 

Group  controller  over  4  Arkansas  newspa¬ 
pers.  Great  opportunity,  great  company. 
E-mail  resume  to: 

dmosesso@jonesborosun.com 
Paxton  Media  Group  is  an  equal  opportunity 
employer  and  does  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age,  na¬ 
tional  origin  or  disability. 


ADMINISTRATIVE 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


INCREDIBLE  ADVENTURE  tor  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to; 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)841-5695 

PACIFICIA  RADIO  JOBS 

Join  the  new  Pacifica  Radio!  The  only  pro¬ 
gressive  radio  network  in  the  U.S.  seeks  vi¬ 
sionary  activist-journalist-managers  for  the 
following  positions:  General  Managers  for 
New  York’s  WBAI,  Los  Angeles’  KPFK,  and 
Washington,  DC’s  WPFW,  and  Development 
Directors  for  WBAI  and  KPFK.  Please  join 
ouf  team!  See:  www.pacifica.org  for  full  job 
announcements  or  Call: 

(202)  588-0999  x370 


PUBLISHERS 

Creative  Loafing,  Inc.,  one  of  the  country’s 
leading  publishers  of  alternative  weeklies,  is 
seeking  growth-oriented  publishers  for  two 
of  its  newspapers.  We  want  people  with  a 
track  record  as  revenue  producers  to  lead 
the  publishing  teams  at  the  110,000  circu¬ 
lation  paper  in  the  Tampa  Bay  area  and  the 
50,000  circulation  paper  in  the  Raleigh/ 
Durham/Chapel  Hill  Triangle.  Experience  as 
a  newspaper  publisher  would  be  a  major 
plus  for  any  candidate.  Other  preferred 
qualifications  include:  experience  with  re¬ 
cruiting  and  developing  key  employees  and 
a  reputation  as  a  great  communicator.  Both 
positions  offer  competitive  compensation 
packages  including  performance  bonuses. 
Send  resume  and  other  application 
materials  and/or  questions  to: 

Senior  VP  Bill  Boyd 
bill.boyd@creativeloafing.com 
EOE 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


www.editarandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEDIISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHERS/GROUP  MANAGERS 
Add  Inc,  one  of  the  country’s  leading  pub¬ 
lishing  and  printing  companies  has  openings 
for  Group  Managers  for  our  Midwest  and 
East  Coast  locations. 

The  position  will  be  responsible  for  oversee¬ 
ing  the  daily  operations  of  a  weekly  commu¬ 
nity  shopper;  personal  sales  account  base 
management  support  needed.  The  ability 
to  work  with  property  managers  in  the 
group,  promote  cross  sell  and  shared  pro¬ 
motions  is  essential. 

Preferred  qualifications  include: 
•Management  experience  ■  weekly  shop¬ 
pers/publications 

•  Sales  achievement  track  record 

•  Production  knowledge  and  experience 

•  Business  finances  understanding 

•  Communication  skills/education 

•  Commitment  to  the  organization 

The  ideal  candidates  should  posses  the  abil¬ 
ity  to  build  a  high  performance  team  by 
helping  recruit,  develop  and  retain  top  em¬ 
ployees.  Candidates  should  have  ability  to 
develop  and  implement  strategic  and  tactical 
plans  along  with  profit  planning  for  the 
property. 

Great  earning  potential  and  comprehensive 
benefit  package  -  as  an  employee  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

Please  send  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
P.O.  Box  609 
Waupaca,  Wl  54981 
Fax:  (715)258-8469 


ADVERTISING 


ADVERTISING  DIRECTOR 
This  position  will  be  the  LEAD  ADVERTISING 
SALES  EXECUTIVE  for  the  Abilene  Report¬ 
er-News  and  have  regional  classified  re¬ 
sponsibilities  for  two  other  E.W  Scripps 
West  Texas  newspapers.  Increasing  market 
share  is  fundamental  to  success  in  this  po¬ 
sition,  especially  growth  in  classified  and  re¬ 
tail  territory  advertising  volumes.  Under¬ 
standing  the  competition  and  competing  ag¬ 
gressively  are  priorities.  Customer  focus  is 
critical;  applicants  should  enjoy  spending  ' 
time  in  the  field  interacting  with  the  sales 
team  and  advertisers.  Responsibilities  in¬ 
clude:  achieving  revenue  goals,  the  devel¬ 
opment  of  comprehensive  annual  budgets, 
goals,  and  programs  in  revenue  generating  i 
areas.  We  prefer  a  person  with  five  to  ten 
years  experience  in  advertising  sales  man¬ 
agement  with  emphasis  in  classified  and  a  ; 
college  degree.  If  you  have  a  proven  j 
record  of  success,  are  interested  in  joining 
a  committed  team  of  professionals  and  pur-  , 
suing  the  great  opportunities  and  benefits  i 
that  exist  today,  please  send  cover  letter,  I 
salary  requirements  and  resume  to: 

Human  Resources,  Abilene  Reporter-News  ; 

P.O.  Box  30,  Abilene,  TX  79604. 

E-mail:  carterr@abinews.com 

FAX:  (915)  670-5270.  EOE 

ADVERTISING  DIRECTOR:  A  15,000  circula-  ' 
tion  Cox  daily  is  looking  for  an  innovative  ad  i 
director  who  can  build  revenue  in  small,  j 
slow-growth  MSA.  Willing  staff  needs  guid-  j 
ance  and  inspiration.  New  building,  nice  i 
lifestyle.  Send  a  letter  and  resume  to  Rip  j 
Woodin,  Rocky  Mount  Telegram,  P.O.  Box  j 
1080,  Rocky  Mount,  NC  27802.  ! 


ADVERTISING 


ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 


COOP /VENDOR  MANAGER 
The  San  Jose  Mercury  News,  the  Newspaper 
of  Silicon  Valley,  is  looking  for  a 
Co-opAendor  Manager  to  join  our  Business 
Development  group.  In  this  role,  you  will 
develop  and  manage  annual  forecasts  and 
strategic  plans  to  meet  and  exceed 
revenue,  profitability  and  share  gam  goals 
for  co-op  and  vendor  initiatives.  Identify  new 
sales  opportunities  and  work  with  advertising 
staff  on  strategies  to  maximize  revenue 
for  new  and  existing  clients.  Develop  and 
manage  vendor  relationships  that  support 
outsourcing  needs  and  drive  new  business 
opportunities  for  coK)p/vendor  products. 
Act  as  liaison  between  multiple 
departments  and  drive  cross-functional 
processes  and  policies  that  improve  effi¬ 
ciency,  customer  service  and  profitability 
for  coop/vendor  products. 

The  ideal  candidate  should  have  a  B.S.  de¬ 
gree  and  at  least  5  years  sales  experience. 
Demonstrated  success  selling  or  managing 
a  co-op  or  vendor-funded  program  and 
growing  sales  revenue  as  well  as  ability  to 
motivate  team  performance  in  highly  com¬ 
petitive  sales  environments  are  required. 
Business  development  or  experience 
launching  or  selling  new  products  desirable. 
We  offer: 

•  Competitive  salary 

•  Comprehensive  benefits  package,  including 
medical,  dental,  401  (k)  and  pension 
plan. 

•  Up  to  5  weeks  annual  vacation 

For  immediate  consideration,  please  E-mail 
your  resume  to  jobs@sjmercury.com. 

Be  sure  to  reference  the  position 
title  in  your  message. 


RETAIL  ADVERTISING  MANAGER 
The  Tuscaloosa  News,  a  40,000  daily  locat¬ 
ed  in  Tuscaloosa,  Alabama,  is  seeking  an 
experienced  leader  to  serve  as  Retail  Ad¬ 
vertising  Manager  and  direct  its  retail  adver¬ 
tising  staff  of  10.  The  successful  candidate 
must  have  an  overall  knowledge  of  newspa¬ 
per  operations  and  a  minimum  of  5  years 
experience  in  newspaper  advertising.  Man¬ 
agement  experience  is  preferable.  Candidate 
should  be  creative,  energetic,  enthusiastic,  in¬ 
novative  and  passionate  for  achieving  goals. 
Please  send  resume,  cover  letter  i 
and  salary  requirements  to:  Advertising  Di-  i 
rector.  The  Tuscaloosa  News,  P.O.  Box  | 
20587,  Tuscaloosa,  AL  35402. 

E-  Mail:  lisa.ferrell@tuscaloosanews.com  I 

FAX:  (205)  349  -  0855  ' 


CIRCULA-nON 


DOOR  TO  DOOR  SALES  crew  needed  in  the 
San  Francisco  area.  Great  offer,  top  pay. 
Contact  Scott  Kinter:  (510)  208^412. 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Danville  Register  &  Bee,  Danville,  VA  is 
looking  for  a  top-notch  Circulation  Director. 
Must  be  experienced  in  circulation  manage¬ 
ment.  Must  have  firm  understanding  of  ABC 
rules  and  regulations,  will  have  to  be  com¬ 
puter  literate,  and  be  a  good  manager  of 
people.  We  want  a  promotion-minded  Director 
that  can  move  the  numbers  and  work 
well  within  a  group  of  newspapers  dedicated 
to  circulation  growth.  Send 
resume  or  apply  to:  Publisher,  Danville  Reg¬ 
ister  &  Bee,  P.O.  Box  331,  700  Monument 
Street.  Danville,  VA  24543. 


CIRCULATION  DIRECTOR:  America's  oldest 
newspaper  serving  the  African  American 
Community  in  the  greater  Philadelphia 
region,  seeks  a  full  charge  circulation  ex¬ 
ecutive.  Fax  resume  to  HR  Department: 

(215)  735-3612 


CIRCULATION  SALES  MANAGER 
The  Lincoln  Journal  Star,  an  80,000-i-  daily 
circulation  paper,  is  looking  for  an  experi¬ 
enced  circulation  professional  to  help  con¬ 
tinue  our  trend  of  circulation  growth.  The 
ideal  candidate  must  demonstrate  a  record 
of  circulation  growth,  strong  management 
capabilities,  analytic  skills  and  experience 
with  an  in-house  telemarketing  operation. 
Duties  include  developing  and  implementing 
successful  sales  and  retention  strategies, 
employee  supervision  and  careful  inspection 
of  all  aspects  of  a  telemarketing  department. 
In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team. 

Competitive  salary  and  excellent  benefits 
package  provided.  Please  submit  resume 
and  salary  history  to  Circulation  Sales  Man¬ 
ager,  Lincoln  Journal  Star,  926  P  Street, 
Lincoln,  NE  68508  or  online  at: 
hr@iournalstar.com 

OR  visit  our  website  at:  journalstar.com. 

Candidates  chosen  for  an  interview  will  be 
contacted  by  phone. 


ADVERTISING 


CIRCULATION 


CIRCULATION  SALES  CREW  MANAGER 
We  are  seeking  a  Circulation  Sales  Crew 
Manager  for  our  West  Paterson  location. 
The  ideal  candidate  will  be  responsible  for 
acquiring  newspaper  subscription  sales,  hir¬ 
ing,  training  and  supervising  sales  crew,  in 
addition  to  reporting  results  of  all  new  sub¬ 
scriptions  and  projects. 

Thorough  knowledge  of  sales  and  operations, 
and  light  Word  and  Excel  skills  are 
also  required.  Must  be  able  to  lift  35  lbs., 
have  a  valid  driver’s  license  and  drive  a 
multi-passenger  van  in  order  to  transport 
crew  to  designated  locations. 

Hours  are  M-F,  12:(K)  p.m.  to  9:00  p.m. 
Must  have  flexibility  in  hours  to  be  worked. 
We  offer  competitive  salaries,  impressive 
benefits  and  company  vehicle. 

To  be  considered,  resumes  must  arrive  via 
Mail,  Fax  or  E-mail  and  must  include  salary 
requirements.  Please  forward  resumes  to: 

North  Jersey  Media  Group 
Herald  News 
L.  Newby 

One  Garrett  Mountain  Raza,  P.O.  Box  471 
West  Paterson.  NJ  07424T1471 
Fax  (973)  569-7310 
E-mail:  newby@north|ersey.com 
We  appreciate  your  interest,  but  we  will 
only  contact  those  individuals  we  plan  to  in¬ 
terview.  EEO  Employer 


CIRCULATION 

We  are  a  new  company  operating  some 
well  established  community  newspapers  in 
the  central  valley  of  California  and  we  are 
looking  for  circulation  professionals  to  join 
our  team.  This  is  a  great  opportunity  for 
experienced  District  Managers  to  run 
his/her  own  operation.  We  specialize  in 
small  to  medium  size  community  newspa¬ 
pers.  Send  resume  in  strictest  confidence 
to: 

Pacific  Sierra  Publishing 
Attn:  Circulation  Dir.  Recruitment 
Post  Office  Box  739,  Merced,  CA  95341 
E-mail:  belles@pspub.com 


ADVERTISING 


CLASSIFIED  SALES  DIRECTOR 

Looking  to  grow  with  a  great  company?  The  powerhouse  of  business-to-business 
Classified  publishing  has  an  exciting  opportunity  for  a  sales  leader  to  join  our  dynam¬ 
ic  management  team.  If  you’re  smart,  aggressive,  online-sawy  and  understand  the 
dynamics  of  the  advertising  and  newspaper  industries,  we  want  to  talk  to  you  NOW. 
You  will  lead  a  proactive,  inside  sales  force  that  has  year  after  year  captured  the  vast 
majority  of  print  dollars  in  its  niche.  Successful  candidate  will:  have  strong  organiza¬ 
tional  and  sales  development  skills;  have  a  proven  track  record  meeting  revenue 
goals;  and  be  a  strategic  planner.  We  offer  an  excellent  compensation  package. 
Please  mail  Fax  or  E-mail  resume  with  salary  requirements  to: 

VNU  Business  Media 
Attn:  Anne  Doyle 

770  Broadway,  7th  Floor,  New  York,  NY  10003 
Fax;  (646)  654-5350 
E-mail:  adoyle@vnuusa.com 

Wvnu  business  media 
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CIRCULATION 


DISTRIBUTION  FIELD  MANAGER 
Publishers  Circulation  Fulfillment,  a  national 
leader  providing  world<lass  service 
support  to  the  written  media  industry  with 
sales,  customer  care,  distribution  and  other 
circulation  services  coast  to  coast  seeks  a 
distribution  professional  to  manage  home 
delivery  operations  in  the  Washington  DC 
area. 

The  individual  we  seek  will  be  responsible 
for  actively  managing  a  group  of  district 
managers,  including  developing  and  men¬ 
toring  their  staff,  ensuring  compliance  with 
company  policies  and  procedures,  main¬ 
taining  staff  levels  and  appropriate  training 
of  staff,  and  exceeding  customer  service 
objectives.  Additional  responsibilities 
include  reviewing  and  approving  all  carrier 
compensation,  payroll  ledgers  and  expense 
statements,  and  assessing  district  customer 
service  levels  with  district  personnel. 
Qualifications  include:  prior  distribution  man¬ 
agement  experience,  preferably  with  print 
media,  including  demonstrated  success  in 
developing  a  motivated  and  knowledgeable 
staff,  excellent  organization  and  communi¬ 
cation  skills,  dependability,  flexibility  and  ac¬ 
curacy.  Additionally,  the  candidate  should 
have  extensive  knowledge  of  the  geography 
and  demographics  of  the  assigned  area.  Ex¬ 
cellent  computer  skills  required. 

Interested  candidates  may  forward  a 
resume  and  salary  history/requirements  to: 

Field  Manager  -  DC 
P.O.  Box  241,  Oxford,  NJ  07863 
Fax:  (908)  4534395 
Lois.Nagie@pcfcorp.com 
EOE 


DISTRIBUTION  MANAGER  FOR 
THE  PALM  BEACH  POST 
Seeking  qualified  candidate  with  five  or 
more  years’  management  experience  leading 
a  home  delivery  operation.  Prefer  experience 
within  a  competitive  market.  Include 
projects  implemented  with  resume  to: 

The  Palm  Beach  Post 
Attn:  Lisa  Pinto,  Human  Resources 
2571  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Or  Fax  (561)  8204192 


GREAT  OPPORTUNITY  at  a  small  daily  in 
Western  Pennsylvania.  We  are  looking  for  a 
results  oriented  person  to  lead  the  circulation 
department.  National  chain  with  great 
potential  for  moving  up.  Send  resume  in 
strictest  confidence  to: 

Box  2743,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


E&P'S  C!J\SSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


CIRCUIA'nON 


GANNEH  CIRCULATION  OPPORTUNITIES 
CIRCULATION  MANAGERS 
Gannett  Co.,  Inc  is  seeking  performance 
driven  newspaper  professionals  to  join  our 
team  of  circulation  executives.  We  are  looking 
for  hands-on  circulation  managers  with  a 
proven  track  record  in  implementing  circula¬ 
tion  strategies  with  an  in-depth  understanding 
of  marketing,  budgeting,  home  delivery, 
single  copy  and  customer  service.  Candi¬ 
dates  should  have  4-6  years  progressive 
circulation  management  experience  in  com¬ 
petitive  markets.  A  strong  work  ethic  and  a 
desire  to  succeed  are  essential. 

CIRCULATION  SALES  MANAGERS 
Gannett  also  seeks  results-oriented  newspa¬ 
per  sales  and  marketing  professionals  to 
coordinate  circulation  sales  plans  and  mar¬ 
keting  programs  to  meet  our  budgeted  ob¬ 
jectives.  Candidates  should  have  a  proven 
track  record  in  developing  and  imple¬ 
menting  successful  sales  programs  in  com¬ 
petitive  markets,  as  well  as  significant  re¬ 
cruiting,  training,  customer  relations  and  su¬ 
pervisory  experience.  The  managers  we  are 
seeking  must  be  excellent  communicators 
with  strong  leadership  and  management 
skills. 

Gannett  offers  an  excellent  compensation 
and  benefits  package,  including  medical, 
dental,  life  insurance,  retirement,  401(k) 
and  great  growth  opportunities  in  various  lo¬ 
cations. 

If  you  are  interested  in  these  opportunities, 
RUSH  your  resume  and  salary  history  to: 

Rob  Althaus,  Vice  President 
Gannett  Co.,  Inc 
E-mail:  ralthaus@gannett.com 
Leo  Harley,  Manager/Executive  Recruiting 
Gannett  Co.,  Inc. 

E-mail:  lharley@westches.gannett.com 


HOME  DELIVERY  ZONE  SUPERVISOR 
The  Columbus  (GA)  Ledger-Enquirer  is  a 
mid-size  Knight-Ridder  morning  newspaper 
seeking  an  experienced  circulation  profes¬ 
sional  to  lead  our  South  zone  team.  The  ideal 
candidate  will  have  a  minimum  of  3  years 
circulation  experience,  proven  leadership 
abilities,  excellent  communication  skills, 
and  be  fully  committed  to  customer 
service.  This  is  a  great  opportunity  for  a  cir¬ 
culation  manager  of  a  weekly  or  smaller 
newspaper  or  a  district  manager  who  wants 
to  advance.  We  offer  an  excellent  salary,  a 
very  attainable  monthly  bonus  program, 
plus  great  benefits.  Send  confidential  resume 
by  FAX,  mail  or  E-mail  to: 

Sandi  McClellan,  Columbus  Ledger-Enquirer 
P.O.  Box  711,  Columbus,  GA  31902-0711 
Fax:  (706)  576-6294 
E-mail:  smcclellan@ledger-enquirer.com 
EOE 


EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Ashland  (Ohio)  Times-Gazette,  an 
up-and-coming  13,000-circulation  daily,  lo¬ 
cated  midway  between  Cleveland  and  Co¬ 
lumbus,  is  looking  for  a  copy  editor/ 
designer.  We'll  consider  recent  graduates 
with  an  internship  who  are  looking  to  grow 
as  a  journalist  in  a  nurturing  environment. 
Contact  Ted  Daniels,  Editor,  40  E.  Second 
Street,  Ashland,  OH  44805  or  E-mail: 
tdaniels@times-gazette.com 
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EDITORIAL 


EDITOR 

The  Andalusia  Star-News,  an  award-winning 
4,000  circulation  daily  newspaper  in  beautiful 
South  Central  Alabama  (one  hour  from 
the  beautiful  beaches  of  Destin,  FL),  is 
seeking  an  editor  to  lead  our  newsroom. 
The  right  candidate  will  have  3-5  years  ex¬ 
perience  of  newsroom  supervisory  experi¬ 
ence  and  be  ready  to  take  a  leadership  role 
not  only  in  the  newsroom,  but  in  the  com¬ 
munity.  Send  your  resume  to: 

Richard  Brown,  President  and  Publish- 
er,Andalusia  Newspapers,  Inc,  P.O.  Drawer 
430,  Andalusia,  AL  36420.  Fax:  (334) 
222-6597.  Or  E-mail: 

richard.brown@andalusiastarnews.com 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times,  a  32,000- 
circulation  newspaper  located  between  the 
Adirondack  Mountains  and  Lake  Ontario, 
has  an  opening  for  a  general  assignment  re¬ 
porter.  Send  clips,  references,  etc.,  to: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 


FELLOWSHIPS 


EDITORIAL 


EDITORIAL  CARTOONIST 
The  Buffalo  News,  a  paper  with  high  ambi¬ 
tions  and  a  growing  list  of  awards,  is  looking 
for  an  editorial  cartoonist  who  can  carry 
on  a  long  tradition  of  excellence  that  includes 
two  Pulitzer  Prizes  for  cartooning. 
With  the  departure  of  Tom  Toles  to  the 
Washington  Post,  we  are  looking  for  someone 
with  a  pen  sharpened  by  humor  and  insight 
who'll  draw  national  and  local  cartoons 
that  will  make  our  readers  pick  up  the 
paper  with  anticipation.  Resumes  and  work 
samples  should  be  mailed  or  E-mailed  to: 

Editorial  Page  Editor  Jerry  Goldberg 
The  Buffalo  News 
One  News  Plaza,  P.O.  Box  100 
Buffalo,  NY  14240 
jgoldberg@buffnews.com 


COPY  EDITOR/PAGE  DESIGNER 
We  are  a  mid-sized  daily  in  Northeast  Ohio 
looking  for  an  energetic  copy  editor/pagi- 
nator  with  solid  news  judgment  and  a  com¬ 
mand  of  language.  We  want  a  team  player 
who  takes  pride  in  smart  editing  and  creative 
heads.  Resume  and  work  samples  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 


FELLOWSHIPS 


COUNCIL  ON  FOREIGN  RELATIONS 

The  New  York  Times  Professional  Fellowships 
at  the  Council  on  Foreign  Relations 

Contact:  Olivia  Carballo  Tel:  (212)  434-9668;  Fax;  (212)  434-9816; 

E-mail:  ocarballo@cfr.org 

Homeland  Security: 

The  Next  Wave  of  Great  Stories  in  the  Battle  Against  Terrorism 

The  New  York  Times  Company  Foundation  and  the  Council  on  Foreign  Relations 
have  joined  to  create  a  unique  fellowship  for  journalists  who  want  to  explore  in-depth 
issues  related  to  homeland  security. 

Twelve  journalists  and  assignment  editors  representing  a  cross-section  of  the  news 
media  will  be  selected  to  participate  in  a  five-day  immersion  course  at  the  Council, 
June  11-15,  2002,  and  will  be  designated  as  NEW  YORK  TIMES  PROFESSIONAL 
FELLOWS. 

Stephen  Flynn,  Council  Senior  Fellow  for  National  Security  Studies,  former  U.S. 
Coast  Guard  Commander  and  a  leading  expert  on  homeland  security,  will  direct  the 
course.  He  will  be  joined  by  some  of  the  nation’s  most  respected  authorities  on 
post-9/1 1  homeland  threats  and  responses. 

Participants  will  have  the  opportunity  to  brainstorm  with  fellow  journalists  on  how 
best  to  translate  technically  complex  and  politically  charged  issues  into  daily  reports 
and  projects.  Topics  will  include  homeland  security  strategy  for  deterring,  preventing 
and  responding  to  catastrophic  acts  of  terrorism;  bio-  and  cyber-hazards; 
immigration  and  customs  controls;  civil  liberties  and  federal  government  reorganization 
plans;  and  state  and  local  responsibilities. 

Once  accepted,  fellows  will  receive  free  hotel  accommodation,  course  materials, 
lunches  and  an  opening-night  dinner.  Fellows  are  responsible  for  their  own  travel  to 
the  Council’s  New  York  offices. 

To  apply;  send  resume,  a  sample  of  work  and  a  supporting  letter  from  your  su¬ 
pervisor  by  May  30,  2002  to  Michael  M.  Weinstein,  c/o  Olivia  Carballo,  58  E. 
68th  Street,  New  York,  NY  10021,  or  at  ocarballo@cfr.org.  For  more 
information,  cail  (212)  434-9668  or  E-mail  ocarballo@cfr.org.  Successful  appli¬ 
cants  will  be  notified  no  later  than  June  10. 

Michael  M.  Weinstein  is  Managing  Consultant,  Institutes  for  Journalists,  New  York 
Times  Company  Foundation;  and  Director,  Greenberg  Center  for  Geoeconomic 
Studies  and  Paul  A.  Voicker  Senior  Fellow,  Council  on  Foreign  Relations. 

The  Council  on  Foreign  Relations  is  the  leading  foreign  policy  organization  in  the 
United  States  and  publisher  of  Foreign  Affairs,  www.cfr.org 
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-HELP  WANTED- 


EDITORIAL 


Educational  publishing  company  is  seeking 
a  full-time  COPY  EDITOR  to  work  on-site  in 
our  Greensboro  office.  This  position  will  in¬ 
volve  proofreading  educational  materials  for 
spelling,  punctuation,  sentence  structure, 
etc.  Must  be  meticulous  and  detail-oriented 
and  have  working  knowledge  of  the  basics 
for  correct  writing  style  following  editorial 
guidelines  and  consistency  standards 
(house  style  based  on  The  Chicago  Manual 
of  Style).  Previous  copy  editing  required,  as 
well  as  an  English  or  Journalism  degree. 
Send  resume  with  salary  history  to  Human 
Resources/CE,  The  Education  (Jenter,  Inc., 
3515  West  Market  Street,  #200,  Greensbo¬ 
ro,  NC  27403.  Fax:  (336)  851-8395. 

The  St.  Paul  Pioneer  Press  is  looking  for  a 
SENIOR  EDITOR/SPORTS  to  direct  its  Pulitz¬ 
er-Prize  winning  sports  staff.  The  Pioneer 
Press  covers  a  full  complement  of  major 
league  teams  in  the  Twin  Cities,  Big  10  ath¬ 
letics  and  major  sports  events  in  an  intensely 
competitive  newspaper  market.  The 
newspaper’s  sports  section  was  recently 
judged  to  have  one  of  the  top  10  daily,  Sun¬ 
day  and  special  sections  in  the  nation.  Senior 
editors  report  directly  to  the  managing 
editor  and  collectively  lead  the  newsroom 
along  with  the  executive  editor.  Candidates 
must  have  the  ability  to  direct  crack  news 
coverage,  sharp  enterprise  reporting  and 
tough  investigations.  Other  critical  skills: 
think  big,  have  a  creative  flair  and  be  an  ob¬ 
sessive  planner.  The  Pioneer  Press  is  a 
Knight  Ridder  newspaper.  Call  Chris  Wor¬ 
thington,  (651)  228-5335,  or  E-mail: 
cworthington@pioneerpress.com 


ADMINISTRATIVE 


EDITORIAL 


JOURNALISM  JOB  OF  A  LIFETIME 
The  Independent  Weekly,  of  Raleigh/ 
Durham,  Chapel  Hill,  NC  seeks  a  visionary 
to  lead  our  editorial  staff.  We  do  world- 
class  journalism  in  the  New  South.  Want  an 
editor  with  a  nose  for  news,  a  love  for  lan¬ 
guage,  and  the  ability  to  inspire  ground¬ 
breaking  journalism.  Lead  a  talented  staff  of 
editors  and  reporters  with  an  eye  for  the 
best,  untold  stories.  Resume,  clips  and  ref¬ 
erences  to  S.  Watson,  Independent  Weekly, 
P.O.  Box  2690,  Durham,  NC  27715. 


New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


ADMINISTRATIVE 


EDITORIAL 


MEDIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments; 

■  Marketing  Research  Manager  -  Daily  newspaper 
(circulation  50,000  to  100,000)  in  East  needs  experienced 
newspaper  research  manager;  compensation  in  the 
$55,000  to  $65,000  range. 

■  Assistant  Classifled  Director  -  Daily  newspaper  in 
Northwest  (50,000  to  100,000  circulation)  seeks  strong 
#2;  sales-driven;  exceptional  company  and  environment. 

■  Advertising  Director  -  Daily  newspaper  in  central 
Midwest  (circulation  20,000  to  40, OCX))  is  in  need  of  an 
experienced,  creative  sales  leader;  veteran  staff  of  20  to 
26  retail  and  classified  employees;  nice  community;  com¬ 
pensation  in  the  $70,000  to  $80,000  range. 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.6607 


FEATURES  EDITOR 

The  Seattle  Times  has  an  editor  opening  in 
I  its  Features  department.  We’re  looking  for 
candidates  who  have  a  passion  for  lifestyle 
content  encompassing  entertainment,  pop 
culture,  food,  youth,  home/  real  estate,  de¬ 
sign  and  gardening. 

This  editor  must  have  sophisticated  knowl¬ 
edge  of  these  subjects,  as  well  as  strong 
editing  skills  and  creative  ideas  for  telling 
stories  that  matter  to  readers.  The  editor 
oversees  a  feature  section,  as  well  as  editing 
lifestyle  stories  for  page  one  of  the 
newspaper. 

Responsibilities  include  supervising  staff 
writers,  managing  freelancers,  acting  as  a 
liaison  with  outside  organizations  on  special 
projects  and  contributing  leadership  to  the 
department  as  part  of  the  Features  editing 
team.  This  is  a  fulFtime  management  position 
j  for  experienced  supervisors;  five  years 
of  metr&daily  experience  is  preferred. 

We’re  looking  for  highly  productive  journalists 
who  are  good  and  hold  themselves  ac¬ 
countable  for  getting  even  better.  They  will 
join  a  diverse  news  staff  dedicated  to  serving 
the  community  with  quality  journalism. 

The  Seattle  Times  is  a  family-owned,  Pulitzer 
Prize-winning  newspaper  that  in  1999 
was  named  among  the  country’s  top  15 
newspapers  by  the  Columbia  Journalism  Re¬ 
view. 

To  apply,  send  cover  letter,  resume  and  at 
least  six  samples  of  your  work  to  Patricia 
Foote,  Assistant  Managing  Editor/Hiring  and 
Staff  Development,  The  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  981 11. 


GRAPHICS  EDITOR:  The  Post-Standard  in 
Syracuse,  NY,  is  looking  for  a  proven 
leader,  mentor  and  creative  thinker  to  be¬ 
come  our  Graphics  Editor  and  direct  our 
7-person  art  department.  Candidates  must 
have  experience  leading  graphic  journalists 
on  a  daily  newspaper  and  must  know  Free¬ 
hand,  Illustrator,  QuarkXPress  and  Photo¬ 
shop.  The  Post-Standard  (120,000/ 
178,000)  is  committed  to  the  highest 
quality  of  visual  journalism  and  local  news 
coverage.  Send  resume,  work  samples  to: 

Richard  Sullivan,  The  Post-Standard 
P.O.  Box  4915,  Syracuse,  NY  13221 


FREELANCE 


STORY  IDEAS 

TV  documentary  series  seeks  great  true  tales 
from  small  towns  and  rural  areas  -  stories  that 
have  become  part  of  local  lore  but 
would  also  enthrall  a  national  audience. 
Must  have  memorable  characters,  interesting 
evolution,  satisfying  outcome.  Avoiding 
tales  of  crime,  disaster,  illness  unless  part 
of  larger,  more  unusual  story.  Those  whose 
suggestions  are  produced  receive  $5(X) 
and  role  in  documentary  production.  Send 
submissions  and  any  queries  to  Jack  Mc¬ 
Donald  at  AnAmericanStory@cs.com. 


!  FINANCE  DIRECTOR 

The  Sun,  a  northwest  medium  sized  daily 
!  newspaper  and  subsidiary  of  the  E.W. 

!  Scripps  Company,  seeks  a  finance  director. 

!  The  director  is  responsible  for  the  overall  fr 
I  nancial  management  of  The  Sun  including 
j  planning,  budgeting,  internal  controls,  ac- 
1  counting  and  financial  reporting. 

I  The  successful  candidate  will  have  the 
I  keenly  developed  conceptual  and  analytic 
I  skills  of  a  well-rounded  financial  executive. 

!  We  desire  a  hands  on,  broad  thinking  team 
j  player  with  excellent  communication  and  in- 
I  terpersonal  skills,  one  that  is  diplomatic  in 
I  approach,  yet  decisive  and  direct.  It  is  criti- 
j  cal  the  person  create  positive  and  effective 
j  working  relationships  with  all  levels  of  the 
I  organization  as  he/she  is  a  key  member  of 
I  the  executive  team. 

I  Five  years  financial  management  experience 
i  is  required.  Strong  knowledge  of  the  news- 
:  paper  industry  and  a  CPA  is  desired. 

Please  send  resume  and  salary  requirement 
j  to  The  Sun,  Human  Resources,  545  Fifth 
I  Street,  Bremerton,  WA  98337  or  E-mail  to: 
j  sunhr^esunlink.com 

I  The  Sun  is  an  equal  opportunity  employer, 

i  - 

j  INFORMATION  SYSTEMS 

I  MEDIA  COMMAND 

!  WORLD  CLASS 

I  SERIES  CIRCULATION  ANALYST 
'  Media  Command  is  an  international 
I  software  vendor  to  the  publishing  industry 
i  with  offices  in  Tampa,  Florida,  Australia  and 
United  Kingdom.  We  are  looking  for  a  sys- 
j  terns  analyst  for  our  World  Class  Series  Cir- 
'  culation  system.  Must  have  at  least  three 
!  years  of  experience  using  all  aspects  of  the 
j  system  and  must  understand  circulation  ac¬ 
counting  as  well  as  circulation  operations. 
Excellent  customer  service  and  analytical 
skills  a  must.  Project  management,  excellent 
verbal,  written  and  interpersonal  com¬ 
munication  skills  are  necessary  to  success- 
i  fully  compete  for  this  position.  US  citizenship 
j  or  permanent  residency  is  required, 
j  Must  be  able  to  travel.  Respond  to:  Media 
i  Command,  5445  W.  Cypress  Street,  Tampa, 
j  FL  33607,  Attn:  Support  Manager. 


_ MAILROOM _ 

PACKAGING  CENTER  MANAGER 
The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  has  an  immediate  opening 
for  a  Packaging  Center  Manager.  The  qualF 
tied  candidate  will  have  proven  experience 
in  mailroom/packaging  systems,  a  strong 
knowledge  of  mailroom  equipment,  especially 
GMA  2000  inserters  and  buffers.  Man¬ 
agement  skills  with  an  emphasis  in  leader¬ 
ship,  decision  making,  and  successful  team 
building.  A  college  education  is  desired. 
Must  be  willing  to  work  some  weekends 
and  holidays.  Position  includes  a  highly 
competitive  salary  and  an  excellent  benefit 
package.  Rease  send  resumes  to: 

I  The  Ann  Arbor  News,  Attn:  HR  Manager 

!  340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 


Classified  Advertising,  call  (dfflf)t(2y-9l-i9 


—  CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- WWW. editorandpublisher.com - 


www.editorandpublisher.com 
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I  -HELP  WANTED-  1 

1  -POSITIONS  WANTED-  I 

MAILROOM 

PRESSROOM 

EDITORIAL 

DISTRIBUTION  MANAGER 

PRESS  OPERATOR 

NEW  ADVENTURE,  SAME  MISSION 

The  Frederick  News-Post  is  currently  offering 
a  tremendous  career  opportunity  for  a 
Distribution  Manager.  This  experienced  pro¬ 
fessional  will  manage  the  activities  and  ob¬ 
jectives  of  the  Distribution  Department  in¬ 
cluding  the  coordination  of  inserts,  equip¬ 
ment  maintenance,  employee  relations  and 
training,  and  the  timely  completion  of  daily 
newspaper  distribution.  Graduation  from  an 
accredited  college  or  university  with  course 
work  in  production,  technology  and  man¬ 
agement  with  5-10  years  experience  pre¬ 
ferred.  Ability  to  effectively  plan,  direct  and 
supervise  a  staff  of  technical  and  non¬ 
technical  employees,  work  flexible  hours  in¬ 
cluding  nights  and  weekends,  as  well  as  ex¬ 
pert  knowledge  of  GMA  SLS  2000  equipment 
required.  Competitive  compensation 
and  benefits  package  provided.  Qualified 
candidates  may  send  resume  to: 

Fax:  (301)662-6538 
E-mail:  jobs@tredericknewspost.com 
The  Frederick  News-Post 
Attn:  FIR  Department 
467  West  Patrick  Street,  Suite  1 1 
Frederick,  MD  21701 
EOE 


MARKETING 


MARKETING  MANAGER 
The  Hartford  Courant  is  currently  seeking  a 
Marketing  Manager  that  would  report  to  the 
Marketing  Director.  This  position,  along  with 
his  or  her  staff,  will  develop  marketing- 
driven  solutions  for  the  internal  clients  of 
our  organization  that  include  news, 
classified,  advertising,  on-line  and  cross 
media.  Qualified  candidates  must  have  ex¬ 
tensive  experience  in  developing  marketing 
strategies  as  well  as  success  in  the  imple¬ 
mentation  of  marketing  solutions.  They 
must  have  extensive  experience  with  media 
placement,  agency  relationships,  event  mar¬ 
keting  activities,  branding  and  positioning 
as  well  as  experience  with  direct  response 
marketing  initiatives  including  direct  mail 
and  E-mail.  The  candidate  must  have  a 
Bachelor’s  degree  in  Marketing  or  Business 
Administration,  lO-i-  years  in  a  marketing 
environment  within  a  newspaper, 
advertising  agency  or  consumer  package 
goods  industry  and  5-f  years  in  a  supervisory 
capacity.  Position  will  require  exceptional 
written  and  oral  communication  skills; 
negotiating  and  problem  solving  skills;  and 
a  high  degree  of  organization. 


Northern  Virginia  Newspaper  Group  is  seek¬ 
ing  a  leader  to  join  its  award  winning  team. 
Our  community  newspapers  border  both  the 
city  and  country  supporting  a  real  quality  of 
life.  Eight  unit  Urbanite  Press  with  plans  to 
1  progress  to  twelve  units  and  pasters.  Com- 
i  petitive  compensation  and  benefit  package 
[  to  include  401(k).  Send  resume  and  salary 
I  requirements  to  Fax:  (703)  771-0036. 

[  E-mail:  akey@timespapers.com 
I  EOE 


PRESSROOM  FOREMAN 
1  A  daily  located  in  SE  (Zone  4)  is  currently 
'  seeking  a  hands-on,  dedicated  pressroom 
i  foreman.  The  successful  candidate  will  be 
I  experienced  in  all  phases  of  pressroom  op- 
!  erations,  including  pre-press  and  press  op-  i 
I  eration,  press  maintenance,  work  flow  i 
j  scheduling,  mailroom  management  and  sup-  j 
I  ply  ordering.  Expertise  in  News  King  press  | 
operation  and  color  reproduction  quality  ; 
I  control  a  must.  Excellent  salary  and  benefit 
I  package.  Please  send  resume  and  salary 
j  requirements  to: 

j  Box  2728,  Editor  and  Publisher  Classified 

770  Broadway,  7th  Floor  ! 

New  York,  NY  10003  | 


-POSITIONS  WANTED- 


j  _ ADVERTISING _ 

I  NEED  A  REP  to  cover  zone  three  or  more? 
j  Pro  with  ad  sales/management  experience 
j  with  dailies,  weeklies,  special  interest  and 
yellow  pages.  Lloyd  Leitstein: 

(804)  382-9220  or  lleitstein@aol.com 


j  _ CIRCULATION _ 

j  CIRCULATOR:  Experienced,  mature  profes- 
I  sional  seeks  short  or  long  term  opportunity 
j  in  New  York.  Phone/Fax  (631)  588-2735 


PRODUCTION/TECH 

PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  1 5  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
1  and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro-  | 
gressive  market  oriented  newspaper  organi¬ 
zation.  Contact  Steve:  (925)  736-8222 

smtomb@msn.com  I 


I’m  a  journalist  seeking  a  new  adventure  in 
!  reporting  or  editing,  with  a  long-range  interest  j 
in  newsroom  leadership.  I’ve  been  in  our  j 
I  profession  long  enough  to  know  one  thing 
I  for  certain:  how  much  there  is  still  to  learn. 

My  experience  includes  more  than  a  decade  j 
as  a  staff  writer  at  dailies  in  Florida  and  1 
New  York,  and  some  wire  service  reporting  * 
in  Atlanta.  I’ve  covered  many  of  the  traditional 
hard  news  beats,  and  exposed  official 
misconduct,  criminal  wrongdoing,  social  in¬ 
justice  and  the  withholding  of  public 
records. 

If  this  mission  statement  I  wrote  last  year  ! 
for  Gannett  Co.’s  FLORIDA  TODAY  strikes  a  I 
j  resonant  note,  then  we’ve  already  made  a  [ 
'  connection: 

Our  purpose  is  to  serve  the  public  interest 
through  timely,  relevant,  incisive  and  sub¬ 
stantive  coverage  of  significant  events  and 
complex  issues,  and  to  present  the  news  in 
a  vibrant  and  visually  appealing  fashion.  We  i 
encourage  intellectual  diversity,  creativity 
and  innovation  in  our  newsroom  and  we  em-  j 
brace  the  rich  tapestry  of  diverse  back-  | 
grounds  and  perspectives  in  our  | 
community.  In  the  pursuit  of  excellence,  we 
strive  to  engage  the  minds  of  our  readers 
and  to,  at  times,  touch  their  hearts.  We 
place  a  heightened  emphasis  on  fostering  a 
deep  and  abiding  public  trust.  We  aspire  to 
expand  and  enhance  our  role  as  a  vital 
force  and  voice  in  the  community.  We  chal¬ 
lenge  ourselves  to  strengthen  our  connection 
to  our  readers  by  being  more  responsive  and 
more  proactive,  and  by  intensifying 
the  hard  news  edge  and  immediacy  of  the 
news  we  present.  We  pledge  to  do  so  with 
passion  and  journalistic  integrity. 

I’m  seeking  a  print,  wire  or  online  staff  posi¬ 
tion,  preferably  in  one  of  the  coastal  states. 

If  you’d  like  to  explore  the  possibilities,  or 
simply  to  share  your  own  mission 
statement,  please  contact  me  at: 

PatriciaWalshl3@aol.com 


WRITER  on  A&E.  lO-i-  years  experience  pro¬ 
fessional  musician,  writer.  Edmund  Kimbell: 
ekimbell@castrato.com 


Your  communication  link  to  the 
new.spaper  indu.stry  every  week 
since  1884. 


THE  HARTFORD  COURANT 
We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  and  op¬ 
portunity  for  advancement.  Relocation  is 
available.  Please  send  resume  to  our  pro¬ 
cessing  center  referencing  source 
HC/EPM/HE3820/JMW. 

Tribune  Company 
C/o  Resume  Processing 
P.O.  Box  549233,  Waltham,  MA  02453 
Fax:  (781)663-8534 
E-mail:  courant@hiresystems.com 
Subject  Line:  HC/EPM/HE3820/JMW 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer  Committed 
to  Workforce  Diversity 


@  visit  our  website  @ 
www.editorandpubUsher.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER 
CLASSIEIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 

Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $61.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  $25.00  per  insertion;  counts 
as  two  lines  of  copy.  The  identity  of 
box  holders  cannot  be  revealed. 
Readers  are  advised  not  to  send 
samples  when  replying  to  blind  box 
ads;  we  are  not  responsible  for  the 
recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  654-5304 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MCHELE  MACMAHON 
(  HW  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher  com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 
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NEW  2002  EDITION  AVAILABLE  NOW! 


EDITORe^  PUBLISHER 


YEAR  BOOK 


YEAR  BOOK 


YK AR  BOOK 

uho’swherp: 


E^pppriiofll 
needMireach  ai 


I  Year  Book  is  thelRRinij 
^Information  you  need 


3>dbLUME 


DAILIES  •ireiKLIES  •  MO^  W 


>  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1  ^ 

•  US.  &  Canadian  Dailies 

•  US.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  US.  &  Canadian  Community  Weeklies 

•  US.  &  Canadian  Shopper/TMC  Publications 

•  US.  &  Canadian  Specialty  &  Niche  Publications 

•  US.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


>  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


sKcuiuncumM 


Thank  you,  dear  Mends’ 


DUKE  DOES  IT 


An  era  ends;  the  scramble  to  succeed  Helms  begins 


THEUTEST 


KUCnON 


I  ^  lIHMi 


Michael  F.  Easley  over  access  to  budget 
documents  and  with  the  local  stadium 
authority  over  access  to  contracts.  “His 
principles  have  been  very  much  on  display 
when  it  comes  to  the  whole  gamut  of  First 
Amendment  and  ftmdamental  newspaper 
issues,”  the  editor  says. 

Despite  his  reputation  as  a  stickler  for 
rules  and  decorum,  Quarles  in  person  is 
quick  to  laugh  and  listen.  Even  seated,  he 
moves  like  a  recently  retired  pro  athlete. 
Hang  around  the  N&O  for  even  a  short 
time,  and  an  obvious  pattern  emerges  of 
people  constantly  in  motion,  ducking  into 
each  other’s  office,  meeting,  and  dispersing 
quickly.  Quarles’  own  office  —  though 
quieter  than  most  —  is  clearly  not  off-limits 
for  these  informal  meets,  as  editors  wander 
in  with  fast  updates,  and  executives’  heads 
poke  in  to  issue  inscrutable  reminders. 

Building  leadership 

Quarles’  first  important  hire  was  to 
bring  Jackie  Stark  in  from  the  Milwaukee 
Journal  Sentinel  to  reorganize  the  human- 
resources  department.  “HR  didn’t  have  a 
very  good  reputation,”  Stark  recalls.  “We 
did  a  lot  of  things  by  department,  but  we 
didn’t  do  a  lot  of  things  as  a  company. 
What’s  great  is  that  [Quarles]  buys  into  the 
idea  that  happy  employees  make  a  better 
organization  and  a  more  productive 
organization,  and  that  leads  to  a  better 
financial  performance.” 

But  Quarles  doesn’t  see  HR  as  just  a 
place  for  rule-making.  He  used  the 
department  to  create  a  program  called 
Leadership  Class  that  identifies  25  of  the 
best-and-brightest  employees,  who  spend 
eight  months  learning  operations  in  every 
department  of  the  newspaper.  They  aren’t 
promised  promotions,  but  they  know  they 


We’re  all  in  this  together,  people,  so  let’s 
level  the  playing  field.’” 

Quarles  also  buys  into  the  idea  that 
clothes  make  the  man.  A  sharp  dresser 
himself,  Quarles  didn’t  immediately  impose 

_ I  a  dress  code.  “But  then  one  day  I 

I  saw  someone  wearing  a  pair  of 
j  Daisy  Dukes  and  I  said,  ‘Boy, 
j  that’s  it,’”  he  recalls  of  the  cut- 
'  off  denim  short-shorts  popular- 
1  izsd  by  a  character  on  the  old 
pdicy  i  DukesofHazzardiy shavfJl 
.  mean,  we  are  in  a  capital  city. 

^  The  governor  walks  through 

■  here;  senators  walk  through 

I  1  here.  We’re  a  first-class 

organization, 
and  we  should 
look  like  it.” 
Though 

almost  everyone 
who  talked  to 
E^P  about 
Quarles  men¬ 
tioned  the  dress 
code,  it  was 
Executive  Editor 
Gyllenhaal  who 
pointed  out  that 
the  paper  had 
one  long  before 
the  publisher 
arrived.  “We  said, 
‘No  blue  jeans, 
no  shorts,’  but 
we  had  trouble 
getting  it  to  stick,”  he  says.  “Orage  has  an 
ability  to  enforce  it  in  ways  that  others  have 
not.  I  think  that  speaks  to  his  starch.” 

That’s  a  character  trait,  Gyllenhaal  adds, 
that  has  been  especially  useful  in  the  last 
few  weeks  as  the  N^O  has  tbught  with  Gov. 


{continued from  page  24}  expected  a 

lot  of  changes  from  Orage  —  and  we’ve  had 
a  lot  of  changes,”  says  Deputy  M.E.  Sutton. 
The  changes  were  as  major  as  redesigning 
the  newspaper  and  trimming  its  web  width 
to  49  inches  and  as 
minor  as  requiring  j 
reporters  to  submit 
odometer  readings  to 
be  compensated  for 
mileage. 

If  Quarles’  first 
year  as  publisher 
had  a  theme,  it  was 
getting  all  N^O 
departments  and 
employees  working 
together  with  uniform 
practices  toward  a 
common  goal.  That 
hasn’t  been  easy  at  the 
NiJO,  where  employ¬ 
ees  are  scattered  in  five 
buildings  around 
downtown.  At  every 
paper  he’s  run,  Quarles 
has  always  convened 
annual  all-employee 
luncheon  meetings. 

Raleigh  won’t  have  its 
first  one  of  those  until 
next  month,  simply 
because  there  hadn’t 
been  a  space  at  the  newspaper  big  j  ^ 
enough  to  hold  one.  S 

The  physical  setup  encouraged,  if 
not  exactly  fiefdoms,  a  certain  variation 
from  department  to  department.  “We  had 
policies,  but  departments  interpreted  the 
handbook  in  different  ways.  For  instance, 
we  had  five  different  parking  policies,” 
Quarles  says.  “I  said:  ‘No.  One  price  fits  all. 
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■Tinriifr — 


You’ll  notice  he  is  not  behind  the  eight  ball:  Quarles  in  his  game  room  at  home  in  Raleigh.  He  has 
diverse  interests  —  and  once  made  fast  friends  with  Ernest  Gallo  of  the  wine  family  in  California. 


can  be  on  a  leadership  track.  “Do  that 
program  every  year,  and  in  four  or  five 
years,  you’ve  got  20%  of  the  work  force  that 
you  know  is  prepared  to  take  leadership 
roles,”  Quarles  says.  On  a  more  prosaic 
level,  HR  last  month  also  began  offering 
Spanish  lessons  in  recognition  of  North 
Carolina’s  rapidly  growing  Latino 
population.  A  hundred  employees  signed 
up.  Stark  says. 

Quarles  got  his  biggest  HR  boost, 
however,  from  Sacramento,  when 
McClatchy  CEO  Pruitt  traveled  to  Raleigh 
to  announce  that  the  chain  would  try  not  to 
lay  off  or  buy  out  any  employees.  Says 
Deputy  M.E.  Sutton:  “If  someone  were  on 
the  boundary  of  wondering  whether  they 
were  in  a  good  place  or  a  bad  place,  well, 
this  convinced  them  that,  yeah,  I’m  at  a 
good  place.” 

A  good,  but  demanding,  place,  Quarles’ 
colleagues  say.  “He  doesn’t  like  being 
surprised  by  things,”  M.E.  Sill  says.  Quarles, 
associates  say  over  and  over,  wants  to  get 
things  done  quickly.  “He’s  impatient,” 
Executive  Editor  Gyllenhaal  says.  “From 
an  editor’s  point  of  view,  though,  Orage  is 
what  you’d  hope  for  in  a  publisher:  he’s 
smart  and  quick  and  demanding  but 
reasonable  —  he  listens.  Most  of  the  time.” 

When  he  doesn’t  listen,  he  often  turns 
out  to  be  right.  He  got  a  lot  of  head-scratch¬ 
ing  when  he  suggested  something  called 
“Kids  Day,”  in  which  copies  of  the  N&O 
would  be  hawked  for  a  dollar  with  the 


proceeds  going  to  a  local  children’s  hospital. 
The  paper  set  a  goal  of 50,000  copies,  and 
some  staffers  privately  hoped  for  the  best. 
But  when  the  paper  toted  up  its  results 
from  the  Feb.  26  event,  it  h^  sold  73,000 
papers.  Only  later  did  it  occur  to  doubters 
that  Quarles  knew  “Kids  Day”  would  work 
because  he  had  already  tried  it  successfully 
at  The  Modesto  Bee. 

On  the  fast  track 

In  the  last  year,  Quarles  preached 
diversity  to  the  industry  and  practiced  it 
at  the  N^O. 

This  month,  an  analysis  of  results  from 
the  American  Society  of  Newspaper  Editors 
census  of  minority  journalists  in  daily 
newspaper  newsrooms  examined  the 
progress  individual  papers  had  made  since 
1992  in  reaching  so-called  “parity'”  between 
the  proportion  of  minorities  in  the 
newsroom  and  the  proportion  of  minority 
residents  in  their  circulation  areas.  The 
N^O,  ranked  70th  in  circulation  among 
U.S.  dailies,  was  the  fifth-highest  in  gaining 
on  parity  among  the  200  biggest  papers. 

Quarles  clearly  wants  to  be  as  careftil 
in  nurturing  the  careers  of  minority 
newspaper  employees  as  he  has  been  w'ith 
his  own  career.  “We  learned  the  painful 
lesson  that  you  don’t  bring  in  people  just 
because  of  their  color,”  he  says.  “You  have 
to  hire  on  talent,  because  you  don’t  want  to 
hire  someone  and  then  have  to  say,  ‘Well,  it 
didn’t  work  out.’” 


The  publisher  practices  his  own  kind  of 
diversity  out  in  the  community,  as  well:  The 
youthful  jock  is  a  big  booster  of  the  arts  and 
even  on  the  board  of  directors  of  the  ballet. 
“He  understands  the  real  value  of  the  arts  in 
the  community,  which  is  really  something 
other  businesspeople  in  the  community 
have  trouble  understanding  sometimes,” 
says  Laura  Raynor,  director  of  external 
affairs  for  the  Carolina  Ballet. 

“I  always  tell  people,  ‘Get  involved  with 
people  of  different  backgrounds,  get 
involved  in  something  you  usually  w'ouldn’t 
get  involved  in,’”  Quarles  says.  He  extends 
that  to  the  fiiendships  he’s  made  around 
the  country.  In  Modesto,  for  instance, 
Quarles  became  fast  fiiends  with  the 
Gallos,  including  Ernest,  the  media-averse 
patriarch  of  the  wine-making  family. 

What’s  ahead  for  Orage  Quarles  III? 
Whatever  it  is,  one  thing  is  certain:  he  will 
be  going  there  quickly.  The  publisher  who 
is  impatient  at  work  is  also,  among  his  staff, 
famous  for  his  impatience  on  the  road. 

“The  one  rule  he  doesn’t  respect  is  the  speed 
limit,”  Gyllenhaal  says.  Quarles,  who  raced 
around  the  Charlotte  Motor  Speedway  at 
145  mph  for  a  50th  birthday  gift,  admits 
sheepishly:  “I’ve  got  a  little  lead  in  my  foot 
—  but  I  always  drive  with  safety  in  mind.”  11 


COPY  EDITORS: 

Sharpen  your  skills 

Apply  now  for  an  exf)enses-paid 
one-week  training  institute  for 
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AMEIIICOLOR  ARRIVES 

Shaftless  four-high  tower  is  based  on  Dauphin’s  DGM  860  design 

BY  JIM  ROSENBERG 

OWNERS  OF  OLDER  DOUBLEWIDE  OFFSET  PRESSES  NOW 

have  another  option  for  increasing  color  capacity. 
Singlewide  press  maker  Dauphin  Graphic  Machines 
and  installation  specialist  George  R.  Hall  Contract¬ 
ing  confirmed  an  arrangement  whereby  the  former 
will  build  and  the  latter  will  sell,  set  up,  and  service  a  shaftless-drive 
doublewide  tower  designed  to  slip  into  existing  press  lines, 

Avon  Lake,  Ohio-based  Hall  contracted  with  Dauphin  to  produce 
the  Americolor,  Dauphin  Sales  and  Marketing  Vice  President  David 
Moreland  stressed  that  its  customers  needn’t  worry  that  Dauphin  no 

longer  is  focused  on  the  singlewide  market.  North  America  will  be  on  Goss  users.” 


The  Americolor  is  aimed  at  publishers 
who  keep  their  older  offset  presses,  but 
need  to  add  four-color  capacity  (up  to  16 
broadsheet  pages  per  tower).  “It’s  designed 
to  go  on  any  existing  doublewide  press,” 
said  Hall  Sales  and  Marketing  Vice 
President  Ron  Ehrhardt,  who  pointed  to 
Goss  Metro,  Metroliner,  Heaxlliner  Oft'set, 
Cosmo,  and  Hoe/MAN  Roland  Lithomatic 
presses.  “Obviously,  our  concentration  in 
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I  Obviously.  Goss  owned  the  market  when 
^  dailies  began  erecting  Metros  and  Metro- 
I  liners  more  than  30  years  ago.  But,  by  1990, 

I  Goss  had  seen  the  same  need,  for  which  it 
soon  sold  MetroColor  towers.  The  Metro- 
Color  is  now  gone.  Goss  offers  only  Color- 
i  liner.  Uniliner,  or  Newsliner  towers. 

All  press  makers  offer  shaftless  towers. 
But  for  newspapers  with  old  doublewide 
'  offset,  for  which  most  new  towers  provide 
more  sophistication  than  is  needed  and 
I  require  more  headroom  than  is  available  in 
j  many  pressrooms,  the  compact  Americolor 
I  (rising  less  than  16  feet  and  built  for  50- 
j  inch  webs)  “is  going  to  be  a  cost-effective 
solution,”  Hall  President  Bill  Moore  said. 

When  adding  an  Americolor  tower,  Hall 
also  can  “reconfigure,  rebuild,  refurbish,  or 
upgrade  an  existing  press”  as  needed. 

An  Americolor  likely  would  sit  over  an 
existing  reelstand  where  a  printing  unit  was 
relocated  atop  another  unit  to  print  color. 
For  a  customer  needing  one.  Hall  “would 
go  to  Enkel”  for  new  equipment  or  its  ovm 
inventory  for  a  compatible  used  reel,  said 
Ehrhardt.  But  Americolor  will  permit  many 
sites  “to  reactivate  dormant  reels”  and 
resume  faster  straight  production,  he  said, 
referring  to  sites  forced  to  run  collect  after 
dedicating  units  to  printing  color. 

The  Hall  executives  (who  earlier  sold 
German  and  Japanese  presses)  said  Ameri¬ 
color  will  “set  right  on  the  Metro  wall  brack¬ 
et”  and  can  be  supported  by  the  reelstand  or 
sit  on  an  existing  or  new  steel  substructure. 


Hall  Contracting  executives  Bill  Moore  (left) 
and  Ron  Ehrhardt  are  selling  presses  again. 


Hall  will  upgrade  inkers  or  supply  units 
compatible  with  existing  systems,  but  sees 
no  benefit  in  replicating  original  inkers. 

Pointing  to  Hall’s  mechanical  expertise 
and  years  of  work  performed  at  Goss  sites 
by  its  sister  company,  Orlando,  Fla.-based 
T.W.  Davis  Electrical  Contractors, 

Ehrhardt  said,  “the  combined  knowledge  of 
both  companies  is  very  strong.”  Hall  will 
work  with  third  parties  to  integrate  Ameri- 
color’s  and  installed  presses’  controls. 

Moore  sees  a  market  for  the  add-ons 
because,  he  said,  “a  Goss  Metro  can  print 
every  bit  as  well  as  a  brand-new  press”  — 
“except,”  added  Ehrhardt,  “that  you’ve  got 
those  crazy  web  leads.”  Having  a  tower 
print  four-color  on  as  many  as  16  pages  in  a 
straight,  vertical  pass  simplifies  the  lead. 

Dauphin  supplied  the  initial  Americolor 
design,  drawing  on  work  for  its  DGM  860, 
a  two-plates-around  singlewide  press. 

“They  overdesigned  the  860  to  be  able  to 
do  this  at  50  inches,”  said  Ehrhardt.  He 
said  Hall  worked  closely  with  Dauphin 
engineers  to  match  cylinder  diameters, 
inker  function,  and  other  components  and 
capabilities  in  transforming  the  860  into  a 
!  doublewide  machine.  Like  the  860,  the 
!  Americolor  uses  a  three-form-roller  inker. 

I  “We  think  we  can  fit  in  more  pressrooms 
because  of  the  low  profile,”  said  Ehrhardt. 
The  design  achieves  this  by  adopting  a  hori¬ 
zontal  “straight-line  cylinder  geometry,”  in 
contrast  to  cylinders’  positions  relative  to 
one  another  on  almost  all  other  presses. 

Like  stacked  H-type  units,  Americolor’s  A- 
i  and  B-level  couples  can  be  plated  from  the 
!  same  position,  as  can  the  C-  and  D-levels. 

'  Aware  of  a  longstanding  need,  Moore 

I  said.  Hall  sought  “to  do  something  like  this” 
j  for  more  than  a  year.  Talks  begun  last  fall 
'  led  to  a  deal  last  month  at  Dauphin’s  Eliza- 
bethville.  Pa.,  headquarters,  where  a  base 
!  unit  will  be  built  to  show  the  design.  Hall 
can  deliver  a  full  tower  in  eight  months,  said 
Ehrhardt.  “We’ve  got  a  tremendous  amount 
of  feedback  without  making  a  lot  of  calls,” 
said  Moore,  en  route  to  prospective  users.  S 
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Reading  is  a  great  way 
to  escape.  It  helped  this  family 
get  out  of  the  projects. 


families  living  in  poverty, 
it  sometimes  seems  there’s  no  way 
out.  And  for  many  of  them,  poor 
literacy  skills  are  the  source  of  their 
own  captivity.  Today,  one  in  every 
five  people  in  America  would  have 
difficulty  understanding  these  very 
words.  A  parent  who  can’t  read  a 
job  application  can’t  earn  a  living. 

A  child  who  fails  in  school  doesn’t 
earn  a  diploma.  Entire  generations 
become  trapped  in  a  bleak  pattern 
of  underachievement  and  need.  Their  only  escape  is 
through  the  classroom  door,  d  The  National  Center 
for  Family  Literacy  is  working  to  help  break  the  cycle 
of  intergenerational  poverty  by  teaching  parents  and 


their  children  the  skills  necessary 
for  success.  Family  members  learn 
to  read  and  write  well,  to  mainttiin 
good  study  habits,  to  hold  a  steady 
job.  They  learn  how  to  manage  a 
household  budget  and  to  plan  for 
the  future.  We  hold  out  a  hand 
and  they  learn  to  pull  themselves 
up.  03  We  need  a  hand  as  well. 
You  can  volunteer  to  participate  in 
a  family  literacy  program.  You  can 
offer  someone  a  job.  Or  you  can 
simply  write  out  a  check.  Whatever  choice  you  make, 
you  can  be  the  reason  one  more  family  succeeds 
and  poverty  fails.  03  Please  call  the  Family  Literacy 
InfoLine  at  1-877-FAMLIT-l  or  visit  www.famlit.org. 


N  A  T I o  N  A  L  Center  for  Family  Liter  a  c  y 


SYNDICATES 


Their  number  has  quintupled  during  the  past  decade 


BY  DAVE  ASTOR 


Like  America’s  Latino  population,  the  number 
of  syndicated  features  that  are  written  and  drawn  by 
Hispanic  creators  is  growing  substantially. 

Four  such  features  were  offered  by  major  syn¬ 
dicates  in  1992.  But  a  decade  later,  the  eight  biggest 
syndicates  distribute  about  20  Hispanic-authored  columns  and 
cartoons.  That’s  still  not  a  lot  for  eight  syndicates  with  700-plus 
features  —  “we  need  more,”  said  Universal  Press  Syndicate 
editorial  cartoonist  Lalo  Alcaraz  —  but  it’s  progress. 


‘There’s  been  a  slow  awakening,”  noted 
lifestyle  columnist  Ana  Veciana-Suarez 
of  The  Miami  Herald  and  Tribune  Media 
Services  (TMS). 

“There’s  still  a  long  way  to  go,  but  the 
increase  is  encouraging,”  added  Op-Ed 
columnist  Ruben  Navarrette  Jr.  of  The 
Dallas  Morning  News  and  Washington 
Post  Writers  Group  (WPWG). 

One  catalyst  for  this  is  - 

numerical:  America’s  His¬ 
panic  population  skyrocketed 
to  35.3  million  in  2000  from 
22.3  million  in  1990. 

“That  really  made  us  pay 
attention,”  said  King  Features 
Syndicate  Managing  Editor 
Glenn  Mott,  who  last  year 
asked  Univision  TV  anchor 

Maria  Elena  Salinas  to  write  a  ... ..  _ 

Writers  Gr 

column  that  now  runs  in  Ruben  Na 

about  30  papers  —  a  good 
total  during  a  down  economy. 

“The  more  people  you  have  from  a 
particular  culture,  the  more  creative 
people  you’re  going  to  have,”  said  Glenda 
Winders,  editorial  director  of  Copley 
News  Service.  Navarrette  added  that 
with  newspapers  hiring  more  Hispanic 
journalists  in  recent  years,  more  entered 
“the  pipeline”  to  become  columnists. 

WPWG  Managing  Editor  James  Hill 


Writers  Group  columnist 
Ruben  Navarrette  Jr. 


said  syndicates  and  newspapers  alike  are 
more  conscious  of  the  need  for  diversity. 

Hispanic-created  features  themselves 
are  diverse.  They’re  by  women,  men, 
liberals,  moderates,  and  conservatives. 

Some  creators  often  or  periodically 
focus  on  Latino  people  and  issues,  includ¬ 
ing  Alcaraz,  “Baldo”  cartoonists  Hector 
Cantu  and  Carlos  Castellanos  (Universal), 

-  and  columnists  Navarrette, 

Roger  Hernandez  (King),  and 
Patrisia  Gonzales/Roberto 
Rodriguez  (Universal). 

Navarette  said  Hispanic 
columnists  who  write  about 
Hispanic  topics  differentiate 
themselves  from  most  other 
columnists,  while  adding  that 
many  Hispanic  topics  are 
.  columnist  mainstream.  “Some- 

ette  Jr.  where  along  the  line,  they 
broke  out  of  a  niche  and 
landed  splat  on  Page  One,”  he  said,  noting 
that  many  non-Hispanics  are  also  inter¬ 
ested  in  Hispanic  issues.  Indeed,  some 
papers  running  Hispanic  creators  are  in 
areas  with  few  Hispanics.  But  Veciana- 
Suarez  said  many  of  her  clients  are  near 
big  Hispanic  populations,  even  though 
she  writes  a  mostly  general  feature. 

Features  that  don’t  have  Latino  themes 
per  se  include  the  “Charlie”  comic  by 


BThe  “Baldo”  comic 
runs  in  150  papers. 

es  Rodrigues  of 

imirez  of  Copley, 
dngs  Game”  by 
Cruz  of  TMS. 
a  Hispanic  ap- 
;o  credit  cards  and 
ig,”  said  TMS  Sales 

z  has  80  clients  for 

me,”  and  15  to  20 
•w*  lUe  “Retire  Smart” 
column  he  co-writes  with  wife  Georgina. 

Interviewees  said  most  features  by 
Hispanics  sell  as  well  as  other  features.  “It’s 
a  tough  market  out  there  right  now,  but 
we’re  happy  with  the  list,”  said  Hill, 
referring  to  the  50  or  so  papers  publishing 
Navarrette,  who  came  to  WPWG  early  last 
year.  Another  opinion  columnist,  O. 
Ricardo  Pimental  of  The  Arizona  Republic 
in  Phoenix  and  TMS,  has  20  to  25  clients. 

Given  lifestyle-section  cutbacks,  many  of 
those  features  have  a  tougher  time. 
Veciana-Suarez  runs  in  10  to  15  papers. 

The  most  widely  syndicated  creator  of 
(partial)  Hispanic  descent  may  be  Los 
Angeles  Hmes/Copley  editorial  cartoonist 
Mike  Ramirez,  in  several  hundred  papers. 

“Baldo,”  begun  in  2000,  has  about  150 
papers.  Universal  Vice  President  of  Sales 
John  Vivona  attributed  this  growth  to  both 
the  strip’s  quality  and  its  starring  Hispanic 
characters  at  a  time  of  rapid  Hispanic 
population  growth.  “There  had  been  a 
void  on  the  comics  page,”  he  said. 

Hispanic  creators  also  run  in  U.S. 
Spanish-language  papers  as  well  as  abroad. 
Alcaraz,  who  entered  syndication  in  2001, 
said  20%  of  his  25  or  so  clients  are  Span¬ 
ish-language.  (A  number  of  non-Hispanic 
features  get  translated  into  Spanish,  too.) 

Some  Hispanic  creators  were  bom 
outside  the  United  States,  including  two 
New  York  Times  Syndicate  columnists: 
Pemvian  economist  Hernando  de  Soto  and 
Argentinian  author  Tomas  Eloy  Martinez. 

Creators  President  Rick  Newcombe  — 
whose  roster  includes  Linda  Chavez’s 
column  —  was  one  of  several  executives 
emphasizing  that  they  sign  features  because 
they’re  good,  not  because  of  ethnicity. 

Page  added:  “The  key  to  success  for  any 
syndicated  feature,  including  one  that 
happens  to  be  by  a  minority,  is  that  its 
content  has  to  speak  to  everyone.”  11 
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Real  ‘Fugitive’  found? 

When  James  Neff  was  growing  up  in  Cleve- 
land,  it  was  an  article  of  faith  that  Dr.  Sam 
Sheppard  killed  his  wife  and  deserved  the  guilty 

Ml  i  century.”  But  in 
..  J  his  Random  House 

book,  The  Wrong 
Man,  Neff,  investi- 
gations  editor 
for  The  Seattle 
Times,  presents  the 

“Dr.  Sam"  trial  was  bigger  strongest  case  yet 
than  O.J.’s,  Neff  said.  Shep¬ 

pard  was  actually  killed  by  a  window  washer 
turned  social  climber  named  Richard  Eberling. 

Neff  revisits  the  days  when  Editor  Louis  B. 
Seltzer  turned  the  now-defunct  Cleveland  Press 
into  an  organ  for  the  prosecution  —  even 
demanding  Sam  Sheppard’s  arrest  in  Page  One 
editorials.  Also  appearing  is  the  gaggle  of 
“sob  sister”  reporters  such  as  Hearst’s  Dorothy 
Kilgallen,  whose  coverage  Ernest  Hemingway 
admired  and  followed  avidly  even  in  Cuba. 

“This  trial  was  bigger  than  O.J.,”  Neff  told 
E&P.  The  former  columnist  for  The  Plain  Dealer 
said  that  in  his  hometown  the  trial  remains  as 
controversial  as  O.J.  Simpson's:  “There’s  a  lot 
of  denial  in  Cleveland.  Some  people  just  won’t 
even  read  the  book,  it’s  been  that  controversial. 
It’s  really  hard  to  admit  that  we  made  a  really 
big  mistake  about  this  guy.”  —  Mark  Fitzgerald 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


7A’s‘  real/ij  the  media  of  the  United  States 
that  has  made  this  an  Ameriean  problem d 

-  CARDINAL  WILLIAM  H.  KEELER  OF  BALTIMORE 
ON  ROMAN  CATHOLIC  PRIEST  SEX-ABUSE  SCANDAL 


Reagan  lives,  obit  expires 

To  TURN  AROUND  THE  FAMOUS  SATURDAY  NiGHT  UVE 
phrase  about  Generalissimo  Franco  remaining 
dead.  President  Ronald  Reagan  is  still  alive, 
although  links  to  his  obituary  are  not.  Last  week, 
an  obituary  package  on  the 
ailing  91 -year-old  former 
W  president  prepared  by 

F  Scripps  Howard  News  Service 

I  (SHNS),  and  clearly  marked 

^  “Embargoed,”  made  the 

rounds  of  online  news  groups, 

™  f  Web  logs  such  as  Metafilter, 

Spinning  one  ^  ^  ^ 

for  the  Gipper 

on  the  Google  search  engine. 

“This  feature  was  taken  from  our  Web  site, 
which  is  for  news  clients  only  and  not  the  public, 
without  permission  and  against  our  clearly  stated 
warning,”  said  Karen  Timmons,  SHNS’  managing 
editor.  “We  hope  that  it  will  be  many  years  before 
newspapers  need  to  publish  this  information.” 

—  Wayne  Robins 


Photo  of  the  week 


ALEC  RICHARDS,  NEWS  PRESS,  STILLWATER,  OKLA. 

This  runaway  minivan  did  maximum  damage  at  the 
Aqua  Mart  Hobby  Center  in  Stillwater  after  colliding  with 
another  car,  making  a  360-degree  turn,  jumping  a  curb, 
and  crashing  through  the  cartoon-painted  wall.  Two  people  were 
treated  for  minor  injuries  and  released.  —  Greg  Mitchell 
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Shoptalk 

THE  j-noi  BLUES 

Even  the  best  programs  can’t  take  the  place  of  work  in  real  world 


I  AM  A  JOURNALISM  STUDENT  —  OR,  AS  SOME  MAY  AFFECTION- 

ately  say,  a  j-school  kid  —  at  Northwestern  University’s 
Medill  School  of  Journalism.  After  three  years,  one  thing  I 
still  haven’t  figured  out  is  why  people  in  the  business  who 
meet  me  and  find  I  attend  Medill  first  widen  their  eyes,  then 
follow  with  a  snide  comment,  smirk,  or  just  a  simple  “Why?” 

Is  there  some  sort  of  secret  I’m  not  privy  to?  I  can’t  figure  out  if  peo¬ 
ple  are  impressed  —  or  if  they’re  laughing  because  they  believe  I’m 
wasting  more  than  $120,000.  If  they  do  believe  this,  I  think  they 
have  a  point.  Unless  properly  used,  the  degree  with  the  lofty  price  tag 


is  only  as  valuable  as  the  paper  stock  it’s 
printed  on. 

In  some  warped  netherworld,  there  are 
high-school  students  who  have  come  to  the 
conclusion  that  they  can  become  journalists 
simply  by  attending  a  prestigious  j-school. 
However,  in  their  quest  to  attain  success 
and  recognition  at  a  school  such  — ~ 
as  Medill,  many  lose  sight  of 
what  it  means  to  be  a  journalist. 

Their  one-track  minds  make 
them  forget  that  being  a 
journalist  goes  far  beyond 
writing  for  the  school  paper  and 
getting  a  byline  on  Page  One. 

After  speaking  with 
professional  journalists,  I 
sometimes  find  myself  ques¬ 
tioning  why  I  took  the  j-school 
route.  Perhaps  a  reason  for  the  smirks  is  the 
belief  that  j-school  students  focus  so  tightly 
on  honing  their  writing  skills  that  they  lose 
sight  of  pursuing  the  liberal-arts  education 
that  inspires  stoiy  ideas. 

And,  to  an  extent,  it’s  true.  Students 
convince  themselves  that,  because  they’re 
at  a  j-school,  everything  they  need  to 
learn  is  in  a  journalism  classroom.  Some 
students  are  so  consumed  by  their  j-courses 
that  they  forget  there  are  sociology  classes, 
history  classes,  and  art  classes  in  the 


building  next  door,  not  to  mention  various 
other  school  activities. 

At  times,  it  seems  ridiculous  to  go  to 
school  to  learn  something  better  learned  on 
the  job.  No  doubt  I’ve  benefited  from  my 
classes.  I’ve  learned,  for  example,  that  if  you 
spell  a  name  wrong,  you  get  an  automatic 
“Medill  F.”  But  I’ve  learned 
more  about  real-life  journalism 
during  summer  internships  and 
by  working  at  the  school  paper 
and  for  the  school’s  media 
department. 

Reporting,  writing,  editing  — 
all  the  right  ways  and  wrong 
ways  can  be  learned  on  the  job, 
often  by  making  mistakes.  And 
it’s  probably  better  since  you’re 
concerned  with  keeping  that 
job,  not  just  with  getting  an  “A”  in  a  class. 

A  school  will  teach  you  the  basics;  how  to 
write  a  lede,  how  to  use  editing  symbols, 
when  to  consult  your  Associated  Press 
Stylebook  —  2md  how  to  exploit  the  school’s 
name  to  land  a  job  you  want.  But  can  a 
school  teach  you  a  compelling  prose  style? 
Can  a  school  convince  you  to  be  ethical? 
Can  a  school  prepare  you  for  conducting 
an  interview  with  a  mother  who  has  just 
lost  her  son? 

A  school  can  teach  you  every  rule  in  the 


book,  but  that  doesn’t  mean  you’ll  be  a 
good  writer.  A  school  can  implement 
every  kind  of  ethical  code,  but  it  still  can’t 
guarantee  that  you,  as  a  working  journalist, 
will  follow  it.  And  a  school  can  teach  you 
what  questions  to  ask,  but  it  won’t  teach 
you  compassion.  It’s  up  to  the  student  to 
put  the  skills  learned  in  class  into  action. 

A  friend  of  mine  on  the  “newspaper 
I  track”  spent  her  first  two  years  of  college 
desperately  trying  to  get  into  our  j-school. 
And,  finally,  in  her  junior  year,  she  was  able 
to  transfer  here.  But,  two  weeks  into  it,  she 
was  wishing  she  hadn’t. 

That’s  how  it  is  with  many  students. 

As  high-school  students,  they  fall  in  love 
with  the  idea  of  attending  the  best  j-school 
in  the  country  and  with  the  dream  of 
becoming  “the  next  big  thing”  in  the 
media.  But  once  they  get  to  school,  many 
lose  that  spunk,  fall  out  of  love,  and  end  up 
disappointed.  It’s  not  necessarily  the  school, 
but  rather  a  combination  of  realizing  that, 
once  you  graduate,  the  job  isn’t  instantly 
glamorous,  the  pay  isn’t  great,  and  you’re 
already  burned  out  and  fed  up  with  the 
whole  j-thing. 

So  why  do  I  spend  almost  $36,000  a 
:  year  at  a  school  studying  something  I’m 
I  not  quite  sure  I  really  want  to  do? 

In  the  course  of  our  years  in  j-school, 
we  may  become  even  more  passionate 
about  journalism  —  or  realize  that  it 
isn’t  the  lifestyle  for  us,  increasingly 
disappointed  that  we  spent  four  years 
studying  to  work  in  a  profession  we  no 
longer  want  to  pursue.  But  I  guess  it’s 
better  to  learn  it  the  hard  way. 
j  After  getting  out  of  the  classroom  and 

!  working  in  the  “real  world”  a  few  times  at 
various  internships,  I  realize  that  many 
‘  of  you  are  probably  laughing  because 
;  you  already  know  that  you  don’t  need  a 
j-school  degree  to  be  a  good  journalist. 

Now  I  know  it’s  true. 

Sure,  it’ll  open  a  few  doors  along  the  way 
I  that  might  otherwise  have  been  locked,  but 
I  it  takes  more  than  just  a  “big-name  school” 
i  to  become  a  well-respected  journalist.  It 
!  requires  putting  into  action  every  skill  we’ve 
j  learned  in  class  —  and  “backing  up”  the 
I  degree.  And  it  takes  more  work  than  any 
!  Medill  class  ever  required.  11 

i 

I  Mantica,  who  was  an  intern  for  E&P  this 
1  year,  is  a  junior  at  Medill. 
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What  A  Year 


Orage  Quarles  III 
Publisher 

The  News  &  Observer,  Raleigh,  NC 


Tough  times  make  superior  leadership  even  more 
important  than  usual.  This  was  the  right  year  to  have 
Orage  Quarles  III  at  the  helm  of  the  Newspaper 
Association  of  America. 

Navigating  through  one  of  the  toughest  economic 
landscapes  in  newspaper  history,  Orage  charted  a 
steady,  affirmative  course  for  the  industry.  His  was  a 
tireless  voice  of  inspiration  and  good  counsel,  always 
carrying  the  message  of  the  essential  role  America  s 
newspapers  play  in  the  shared  hfe  of  our  communities. 

We  at  McClatchy  already  knew  Orage  as  a  great 
leader.  Were  proud  of  the  way  he  demonstrated  that 
anew  during  the  past  year. 


Gary  Pruitt 
CEO 

The  McClatchy  Company 


Cf  MCCLATCHY  IsIF 


TO  HAVE  POSTED  17 


CONSECUTIVE  YEARS  OF  CIRCULATION  GROWTH. 


HOW?  BY  COMBINING  QUALITY  JOURNALISM. 
EXEMPLARY  CUSTOMER  SERVICE  AND  DEDICATED 


PARTNERS  LIKE  PARADE.  » 


-GARY  PRUITT  CHAIRMAN  AND  CEO,  THE  MCCLATCHY  COMPANY 


Join  Ds  Every  Sunday  In 


AConversalioiiif . 

jiiiMirt 

Hfon  reader  throu^ 01 


Each  week,  PARADE  engages  in  A  Conversation  With  AmericaTw  reaching  more  than  75  miflfon  u.iuug,,  uuf^v 

unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  ctnv1rl®ra?out  newSa^er" 
call  HOWARD  HOFFMAN  at  {212)450-7215  or  e-mail  howard_hoffman@parade.com. 
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*«  CAT£S 


